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[D.3.1.1 Adopted crowdfunding training tool]

MODULE 4: POST-CAMPAIGNING



Finish your Crowdfunding campaign:
After a successfully finished Crowdfunding campaign, founders often
focus on their main businesses. Do not forget your Crowd!

Module 4:  POST-CAMPAIGNING 

Source: Crowd-fund-port
*mandatory on equity- and 
lending-based CFPs



Communicate your success
The moment your campaign ends successfully is the moment to tell
everyone about this fact. Spread the word!

Module 4:  POST-CAMPAIGNING. Thank!

Source: bionicTOYS on Facebook, 
https://www.facebook.com/pg/bionictoys/posts/?ref=page_internal; bionicTOYS on Kickstarter,
https://www.kickstarter.com/projects/1229300248/bionictoys-because-nature-is-
flexible/posts/1770190



Special thank your supporters
Include personalized thank you notes in Facebook, where you can tag
the supporters.

Module 4:  POST-CAMPAIGNING. Thank!

Source: Fairytale Fashion on Facebook, https://www.facebook.com/FAIRytaleFairFashion/posts/889997341046771; Brlog
on Facebook,
https://www.facebook.com/BRLOGpivovara/photos/a.595212653952922.1073741830.586559691484885/732922000181986/
?type=3; Late Blossom Blues (Leo “Bud” WelchDocumentary) on Facebook,
https://www.facebook.com/LeoWelchMovie/photos/a.720984224622804.1073741828.720030751384818/75634872441968
7/?type=1;



Update your campaign-page
Add an additional text block to inform visitors about the successfully
funded project and redirect them.

Module 4:  POST-CAMPAIGNING. Thank! 

Source: Podo on Kickstarter, https://www.kickstarter.com/projects/podolabs/podo-the-first-stick-and-shoot-
camera?lang=en; ZEN EGG on Kickstarter,
https://www.kickstarter.com/projects/323324338/zenegg-create-time-for-yourself



Reflect your Crowdfunding experience
Use the post-campaign strategy to write about what the
Crowdfunding campaign achieved, but also what went wrong

Module 4:  POST-CAMPAIGNING. Thank!

Source: https://medium.com/@teamLUUV/what-we-learnt-about-crowdfunding-from-our-own-crowdfunding-
campaign-d84d15cddd8f



Follow up journalists & influencers
Do not forget to update journalists after you finished your campaign.
You will need so more press-coverage for your
product-launch in the future.

Module 4:  POST-CAMPAIGNING. Thank! 

Source: Bragi Website, https://www.bragi.com/press;



Party with your team
Sometimes a Crowdfunding campaign seems like a 24/7 job. After you
reached your goal, take a moment, breathe and
celebrate. But do not forget to take a picture :)

Module 4:  POST-CAMPAIGNING. Thank! 

Source: Brlog on Facebook,
https://www.facebook.com/BRLOGpivovara/photos/pcb.732018306939022/732014550272731/?type=3&t
heater 



Send out supporter surveys
Make sure all your supporter-data is correct before sending out
rewards.

Module 4:  POST-CAMPAIGNING. Fulfill! 

Source: Nimuno Loops on Indiegogo, https://www.indiegogo.com/projects/nimuno-loops-the-original-toy-block-
tape#/updates



Produce your product
After you finished your campaign, you have to make sure to start with
producing your product properly.

Finish prototyping:

● Find a manufacturer
● Find a retailer
● Open a webshop
● Organise shipping
● Manage packaging
● ...

Module 4:  POST-CAMPAIGNING. Fulfill! 

Source: Crowd-fund-project



Invite supporters to events
Organise a supporters/investors party to show your product and give
away your rewards, if promised.

Module 4:  POST-CAMPAIGNING. Fulfill!

Source: VRESH on Facebook, 
https://www.facebook.com/events/209102059586858/?acontext=%7B%22ref%22%3A%221%22%2C%22action_history%
22%3A%22null%22%7D



Prepare bills for everyone
After the campaign, you have to provide a bill to all supporters.
Platforms will let you download all information necessary to
correctly create those bills.

Module 4:  POST-CAMPAIGNING. Fulfill! 

Source: Kickstarter Blog, https://www.kickstarter.com/blog/making-payments-easier-for-creators-and-backers



Check your taxes/account
Talking to your tax consultant is important - especially afterwards to
avoid unexpected payments.

o VAT on Sales for Reward-Based
o Income Tax for Donation- and Reward-Based
o Capital Tax for Equity- and Lending-Based

Module 4:  POST-CAMPAIGNING. Fulfill 

Source: Crowd-fund-port



Reward supporters as promised
No matter if you promised a reward or regular updates, do not forget

to fulfill them as soon as possible.

Module 4:  POST-CAMPAIGNING. Fulfill! 

Source: goood on Startnext, https://www.startnext.com/goood; goood Blog, https://www.goood.de/blog/wall-of-goood-
goood-sagt-danke; MIKME on Indiegogo,
https://www.indiegogo.com/projects/mikme-wireless-recording-microphone-audio/x/10470871#/updates



Redirect to your online shop
Let people know that you are running a business and that your product
is finished by redirecting them to your online shop.

Module 4:  POST-CAMPAIGNING. Grow! 

Source: Goteo. Flip the label. https://en.goteo.org/project/flip-the-label/updates

https://en.goteo.org/project/flip-the-label/updates


Write down learnings from your campaign
Even if you fail, try to document your learnings and take your business

to the next level.

Module 4:  POST-CAMPAIGNING. Grow! 

Source: Indiegogo. The Ocean Clean Up https://www.indiegogo.com/projects/the-ocean-cleanup-feasibility-study#/

https://www.indiegogo.com/projects/the-ocean-cleanup-feasibility-study#/


Identify “true” believers amongst supporters
There are a few supporters who stand out of the Crowd. Contact them
and make them to friends or team.

Module 4:  POST-CAMPAIGNING. Grow! 

Source: Act4Greece. Medical care and humanitarian aid at frontier islands of the Eastern Aegean. 

https://www.act4greece.gr/actions/Action_perithalpsisenisia

https://www.act4greece.gr/actions/Action_perithalpsisenisia


Work with your success
A successfully funded Crowdfunding campaign helps you reaching
your further goals, e.g. more press coverage, new investors
etc.

Prepare another Crowdfunding campaign
You can use Crowdfunding several times, e.g. for getting initial funding
and later finance another product or part of your
project.

Module 4:  POST-CAMPAIGNING. Grow! 

Source: Crowd-fund-port



Establish a Crowd-business
Some artists, but also creative entrepreneurs or journalists integrate
Crowdfunding in their business models and follow new
approaches.

Module 4:  POST-CAMPAIGNING. Grow!

Source: Indiegogo. https://www.indiegogo.com/projects/the-blue-cage#/

https://www.indiegogo.com/projects/the-blue-cage#/


Thank you!

Monica Ioannidou Polemitis

CEO, MAP Innovation

mioannidou@mapinnovation.eu
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