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ENNIMOP®OTIKA IPOTPAMMATA

«CONTENT MARKETING AND ONLINE REPUTATION MANAGEMENT FOR CYPRUS SMALL ENTERPRISES»

To véo cepuvapio tov KEBE (100% Emyoprynon amo tnv AvAA)

Hpepopnvieg Aieaywyng: 1n ®aon: 04-05/10/2016 (EBE AEMEXOY)

Avaykn Katdptiong:

H owovopikn kpion otnv Kompo €xet Snulovpynoel coBapd
mpofAnpata  @Nung ya TG KuTplakég emiyeLprioELS.
[Swaitepa Opwg amd v mpoeoavy €AAewdm ke@aiaiov
Klvnomg, oL KPEG ETLXELPT|OELS / opyaviopol amd Siapopovug
KAGSoug  €youv vumooTel Kol EMMALOV  OMUAVTIKA
TPOPBANUATA OTIWG TLY. 1] UTIOXPEWOT] YL GUECT] TATPWUN
Twv EEvwv / gyxwplwv Tipounbevutwvy Toug, TN SpacTiky
Helwon Twv TWANCEWV TOUG K.0.K.

To mapov cepvaplo €xel oxediaotel pe Bdon TG avAYKeS
TWV UKPWV ETIXELPNOEWVY YLK TNV AVTLLETWTILON TG Kpiong.

Swayeipiong TG online @MuUNG TOVG KoL TOL content
UAPKETLVYK.

0 Baokdg 6KOTOG TOU TPOYPALUATOS AUTOU ival akpLlBwg
va emikevTpwbel oto Bépa ™G emwvupiag (brand) kot oty
Slaxelplon ™G @HUNG Kol TTwG auTod PTopel va emitevyOel
XPNOLLOTIOLWVTAS TIG TEXVIKEG TOU content HAPKETIVYK.

To content pdpketvyk elvar pla online Swadikaoia
HAPKETIVYK KATA TNV OTOlX Ol ETAPEIEG XPTOLLOTTOLOVV
Swpeav epyodeia OTWG TO TEPLEXOUEVO LOTOOEASAG, TwWV

‘Exet oxebaobel yi TNV vmootipin Twv UIKPWOV
EMXEPNOEWY  OAAG KAl  yl@ va  avamtoéel  pa
HOKPOTIPOOEGUT  OTPATNYIKY] TIPOGEYYLONG OT0 Ofua

UNXavov avalntnong, v avamtuén apbpwv, Twv pHEcwV
KOW®VIKNG SIKTOWONG KATT OTE VA TIPOGEAKVUOUV TIEARTES
KOL VO TOUG PHETATPETIOUV ATIO EVOLAQEPOUEVOUG GE TILOTOVG
TEAATES.

MeTd TNV 0A0KApWOT)] TG KATAPTLONG OL KaTapTI{OUeEVOL TPEMEL VA elval o€ Béon va:

e Kkatavoouv TIS apxes Siaxeipiong tng online @nung (online Reputation Management) kot ™G Siayeipiong tng online
emwvupiag (online Brand Management)

e avoAUouv TNV eumopLkr] emwvupia toug (brand) amd S1A@OPEG OTITIKEG YWVIEG CUUTIEPIAAUBAVOUEVWV QUTI] TWV TEAXATWY,
emavatomofeTovv Kat Sta@opotoloVv Tn online emwvupla G eTAPElRg TOVG YL TEAATEG, €yXwWPLOUG Kol OleBvelg
AVTAYWVLOTES

e avamtuooovv online TEPLEXOUEVO VLA AVTLUETWTILOT APV TIKWV CTEPEOTUTIWV Kal evioyvuong Tng online mapovoiag toug

o avtiin@Bovv Ti§ apyég Tou Content Marketing, kaB®¢ kol GAAWVY BACIKWV TEXVIKDV

e avamtLGoOoLV Kal TipowBoVv dpBpa online, SeAtia TUTOL KL ETAPIKWV ava@opwV (corporate references) yla va evioxvouv
10 Content Marketing kat to Online Brand Management

e Xpnoluomolovv Swpedv Sladiktvaka epyaieia cupmeplrapfavopévou tov Google Keywords Tool Finder, Google Analytics,
Google Webmaster Tools, Mailchimp kot aAAa yia Staxeipion g online @1 pung Kot EMWVURING TOUG

Amev@iveTan
To mpdypappa amevBivetal oe IStoktnTeg, Fevikoug AlevBuvteg kat Ymodieubuvtég Tunuatwy MAnpogopikng, MapkeTvyk kat
oTPATNYIKOV OXESLAOUOV WKP®V ETIXEPNOEWY / opyaviopuwmv (uéxpt 49 epyalopévoug).

H Aopn Tov lpoypaupatog
To mpdypappa mov ivat TPpakTiknG @UoNG Tepllapfavel tooo [Spupatikn doov kat Evdoemiyelpnolakr) katdption.

Adaokalria
EyyUnon yiwa v emituyio Touv ETpop@wtikol Tpoypdpupuatos amoteAel To yeyovdg 6TL 6 autd Ba 818agel o EAAnvoapepikavog
eumelpoyvmpovag kuplog Philip Ammerman. To mpdypappa 8a Sie€axOel atnv AyyAkn.

TOo MPOVPALNG EYKPIGNKE GG TNV AVAA. O SIIXSIONOSIS TTOoU -
SO e OUY Le CeVeBoTOUREUOUS TOUS. o1 BHGiol IKavomoioy
N7

Apxn AvanTusna
Ta werrneia rns O TOXOUYV TNG OXETIKAG EIIXOENYNONS- A\veom AL
U
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Awkaiwpa Ivppetoyne (€1785 + €339.15 @.11.A.
To mpdypappa £xet eykplOel amo v Apxr Avamtuéng Avopwmivou Auvvapikol oav Tpdypapupa {WTIKNRG onuaciog.

To mpdypappa emyopnysite €€ odokAfjpouv amd Tnv AVAA Kol w¢ £k TOUTOU 8EV UTIAPYEL OTOLASI)TIOTE OLKOVOLLIKT)
emBapuven yux Ti§ emiyelptjoels eEatpovpévou touv ®.ILA. Na onpewwdel 6Tt kot To D.ILA. eMIOTPEQPETAL 0TI ETAPEIES KaL Sev

ATOTEAEl KOOTOG YU TIG ETILXELP|OELG.
[IpOKELTAL TIPAYUATIKA YIX LA XVETIXVEAANTITI] KOl OLKOVOULKA GCUU@EPOVON EVKALPIX TTOV TIPOOPEPETAL YA avaBaduton Twv

Kumplakwv pikpov ETiyelprnoewv a@ol To TpayuaTikdé KOGTOG CUUUETOXNG AV SEV UTIPXE 1) ETTLYOPTYNOoT TS Apxns Oa ftav
TOLAGYLoTO €1785 TO ATONO KAL TTPOTPETOVTUL OAOL OTIWGS TNV EKUETAAAEVOOVV 6TO £TTAKPO.

MoTomtomTiko MapakorovOnong
To KEBE Ba gpodiacel 60Aovug Toug cuppetéxovies pe [liotomomtiko [apakoAovbnong.

AnA@oelg TuupeToxg
Ou AnAwoetg Zuppetoxns va amootéAlovtal oto KEBE, e-mail: gvenizelou@ccci.org.cy to apyotepo péypt tqv Tpitn 27
Temttepfplov 2016.

l'a TepLocoTeEpEg TANPOPOPieS TTapakareicOs OTTwG emKkoVWVEiTE pe ToV k. Xpioto Tavteré oto KEBE, TnA. 22889840,
@at: 22668630, T.K. 21455, 1509 Asvkwoia 1 pe Tov ypappatéa tov EBE Aepecov t™A. 25877350, @ag: 25661655.

Me ektipnon,
Xplotog TavteAgg

yla Feviko Tpappatéa

/TB
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ANAAYTIKO ITPOTPAMMA

Architecture of Online Branding and Public Relations Management

TUESDAY 04/10/2016

08:30 — 08:45 Registration

08:45 - 09:45 The Cyprus Financial Crisis

e  Origin of the Cyprus financial crisis: sovereign loans to Greece;
non-performing loans; government deficits and debts

e  European architecture for crisis management: European Financial
Stability Facility (EFSF), European Stabilisation Mechanism (ESM),
European Central Bank and Eurogroup

e  What changed in the Eurogroup decision to bail-in Cypriot
depositors

e The role of Germany in portraying Cyprus as a mafia state —
examples of online negative PR that were never answered by the
Cypriot government

Case Study: How Cyprus Failed to Manage its Online
Reputation

09:45 — 10:45 Principles of Online Public Relations

e  Opportunities and threats in online reputation management and
online PR

e  Famous examples of “black” PR and online blunders

e  Developing you strategic matrix for online brand and reputation
management

e  Minimum time and cost requirements for online PR and brand
management

e  Minimum technical requirements for online PR and brand
management

10:45-11:00 Morning Coffee Break

11:00-13:00 Managing Online Public Relations &
Branding

e  Creating and Conveying Brand Identity Online

e Why offline Cypriot and Greek brands do not translate online

e  How social media amplify PR and brand threats and opportunities
i

e Tools for tracking and measuring online news, threats and
opportunities

e  (Crafting and disseminating your core brand and PR message

e A 10-step strategy for online branding and PR in Cyprus

Workshop: Outlines of the 10-Step Strategy for Each Firm
13:00 - 14:00 Lunch Break

14:00 - 15:30 Content Marketing Principles and
Strategy

e  Content Marketing Architecture

e  Astrategic approach to digital marketing for small enteprises

e  What professional services firms need to do to deploy content
marketing

e  Gaining customers and safeguarding your brand through content
marketing

e Payment versus content marketing

e Necessary pre-requisites in time, skills, knowledge

15:30 — 15:45 Afternoon Coffee Break

15:45-17:15 Corporate Workshop

Developing an content marketing plan for each participating
company:

Defining online and offline customer segments

Determining language and communications parameters
Defining web content

Writing articles and news posts

Defining direct marketing

Defining social media marketing

Linking online and offline marketing, branding and PR

Defining and

Sm o oo T o

measuring your results
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WEDNESDAY 05/10/2016

Advanced Content Marketing

08:45 — 10:45 Content Marketing and Online Brand
Management

e  Determining your brand and reputation

. Defining your core message

e  Developing high quality online content

e Articles, whitepapers, blogs, photographs

Workshop 1: Drafting an Online Press Release or News Item
Workshop 2: Developing Customer References

10:45 - 11:00 Morning Coffee Break

11:00-13:00 Technical Copywriting

e Optimising website pages and content for search

e  Using Google Analytics and Google Webmaster to understand
current trends

e  Using Google Adwords Keyword Tool Finder to select keywords

e  Quantitative and frequency analysis of keywords in text

13:00 - 14:00 Lunch Break

JuvoAwn KaBapr StapKela 7 WPEG

14:00 - 15:30 Content Marketing, PR Management

and Social Media

e Using social media for reputation and brand management and
inbound marketing

e  P2P Networks: Facebook, LinkedIn, Google+

e Graphic and Image Networks: Pinterest, Instagram, Picasa

. Presentation and Text Sharing: Slideshare, Scribd

e  Video Sharing: Youtube, Vimeo

e  Google Maps and other applications

Workshop: News Posts, Press Releases and Events on Social
Media

15:30 — 15:45 Lunch Break

15:45-17:00 Direct Communications with Clients and
the Public

e  Generating eMail Newsletters and eMail Marketing Tactics
e Developing customer and contact databases

Workshop: Using MailChimp

17:00-17:15 Conclusions & Closing
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AMAwon ZuppeToxnd

EmiBupovpe va cog TANPO@OPNGOUHE OTL EVOLAPEPOUATTE VU CUUUETACXOVIE OTO ZEUIVEAPLO TIOU SLOPYAVWOVEL TO
KEBE pe 6¢ua:

«CONTENT MARKETING AND ONLINE REPUTATION MANAGEMENT FOR CYPRUS SMALL ENTERPRISES»

Iroyeia Emyeipnong / Opyaviopov

‘Ovopa Emtiyeipnong:

Ap. Mntpwov Epyodotn Kowvwvikwv Ac@aricewv:

TnA. das.
AebBuvon:

T.0. T.K.
E-MAIL:

Ap. Zuppeteydvtwv:

] Aeuecds 04-05/10/2016 EBE Aepecov

Zroela SUPPETEXOVTWV

Ovépata TuppeTeXOVIWV: 0<£om oty Etaipsia:
OO PSP TR

2 e en e nn s eveitieeeeseeeee e e e ar e rr e anaes
OO POP RPN
HUEPOUMVIO et e YTTOYPOUPI ceeneeeeeeeeee e e
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