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ENIMOPOQTIKA MPOrPAMMATA

«CONTENT MARKETING AND ONLINE REPUTATION MANAGEMENT FOR CYPRUS SMALL
ENTERPRISES»

To véo ogpivapilo tou KEBE (100% Emixopriynon amo tnv AvAA)

Huepopnvieg Ate§aywyng: 22-23/03/2016 (z=evodoxeio HILTON)

ANAIKH KATAPTIZHZ:

H owovopkn kpion otnv Kompo €xel Snuiovpynoet cofapa
mpoBAfuata  eNuUNg ywx Tig Kumplakeg  emiyelpnoes.
[Swaitepa Opwg amd Tnv mpo@avy €AAswm ke@aAaiov
Klvnomg, ot LIKPES EMLXELPTIOELS / opyaviopol amd SLtk@opoug
KAQSOUG  €youv  vToOoTEl KAl EMITAEOV  ONUAVTIKA
TPOBANUATA OTIWG T.X. ] UTIOXPEWOT] YL GUECT] TATPWUT
TV Vv / gyxwpLwy TPOUNBELT®V TOUG, TN SpacTIKY
HElWOT TWV TWANCEWY TOUG K.0.K.

To mapdv oepvaplo exet oxedlacBel yio tnv vootpén Twv
UIKPWV  ETYXEPTOEWY OAAQ KOl ylad va avamtUgel o
HaKpoTpOBeoun  oTpATNYLKY] TPOoEyylong oto  Béua
Slaxelplong ¢ online @NuNG Toug Kot Tou content
MAPKETLVYK.

0 Baok6G OKOTIOG TOU TIPOYPAUUATOG QUTOU Elval akplBwg
va emikevtpwdel oto Bépa ™G emwvupiag (brand) kot o
Slaxelplon G @NUNG Kol TwG auTo Pmopel va emitevyBel
XPT|OLLOTIOLOVTAG TIG TEXVIKEG TOU content LAPKETIVYK.

To content pdapketivyk eivar pla online Swadwkacia
MAPKETIVYK KATA TNV omolo oL €Talpeleg XpnoiLpomolovv
Swpedv epyodeia OTIWG TO TEPLEXOUEVO LOTOOEAISHG, TwV
unxaveov avalltnong, mv avantuin apbpwv, Twv pHEcwv
KOWWVIKNG SIKTUWONG KATT (OOTE VA TIPOCGEAKVOUV TEAATES
KOl VX TOUG LETATPETIOVY ATO EVELOPEPOUEVOUG OE TILGTOVG
TEAQTEC.

META THN OAOKAHPQ3H TOY MPOTPAMMATOZ Ol KATAPTIZOMENOI OA EINAI 2E OEZH NA:

e  Katavoovv TG apxés tou online Reputation Management

kattou online Brand Management

e avoAVouv TNV eumoplkny emwvupia toug (brand) amd
SLAEOPEG OTITIKEG YWVIEG OUUTIEPIAXUPBAVOUEVWY QLT
TWV TMEAATWY, EMAVATOTIOOETOUV KAl Sla@opomolovV TN
online emwvupla TG EeTAPElRG TOUG Yyla TEAQTES,

EYyXWPLOUG Kal SLEBVEI aVTAYWVLIOTESG

e avamtuooovv online TEPLEXOUEVO YA OVTIHETWTILON
evioxyvong ¢ online

OpPVNTIKWV OTEPEOTUTIWV KoL
TAPOLGIAG TOUG

AMEYOYNETAI

avtiAn@Bovv T apyxés tou Content Marketing, kabwg kat
AWV BACIKWV TEXVIKWV

avamtieoouy Katl TpowBovv apbpa online, SeAtia TvTOUL
Kal €TALPIKWV ava@opwv (corporate references) ywx va
evioyVouv 1o Content Marketing kat to Online Brand
Management

XPNOLHOTIOLOVV Swpedv Sadiktuakd epyadeia
ouvpmepapfavopévou tou Google Keywords Tool Finder,
Google Analytics, Google Webmaster Tools, Mailchimp kat
aAa v Stayeiplom tng online @NUNG Kot ETWVLHING TOUG

To mpdypappa amevdivetal oe [SloktnTeG, Mevikols AlevBuvtés kat YmodievBuvteg Tunuatwy MAnpo@opkng, MapkeTvyk kot
OTPATNYIKOV OXESLAOUOV WKP®V ETIXEPNOEWY / opyaviopuwmv (péxpt 49 epyalopévouc).

H AOMH TOY NPOTPAMMATOZ

To MPOYPAUO TIOU €lval TTPAKTIKNG dUCNG TEpNAUBAVEL TOOO LOPUHATLKE OGO KAl EVOOETILXELPNCLOKNA KOTAPTLON.

AIAAZKAAIA

Eyyinon ywx v emtuyia tov Emipop@wtiko Tpoypaupatos amoteAel To yeyovas 0t 6” auto Ba 618¢Ee o EAAnvoapepikavog

eumelpoyvwpovag Philip Ammerman.

To nmpoypapua eykpidnke andé Tnv AvAA. O1 EMIXEIPHOEIS TOU
CUPUETEXOUV UE EPYOSOTOUHEVOUS TOUG, O ONTOIOI IKAOVOTIoIoUV
Ta kpiTripia Tns AvAA, Ba TUXOUV TG OXETIKIGC EMIXopriynons.

Apxn AvanTugEng
‘ AvBpdcnivou
Auvapkou
Kunpou
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-2-
AIKAIOQMA SYMMETOXHS (€1785 + €339.15 ®.N.A.)

To mpdypappa éxel eykplOel amd v Apxr Avamtuéng AvBpwTivou Avvapikol oav Tpdypappa {wTikns onuaciag. To mpdypappa
emopnyeital €€ odokAnpov amd v AVAA kal wg €k TOUTOU 8£V UTIAPXEL OTIOLASITIOTE OLKOVOLKY] MBAPUVOT YA TIG
emyelprioelg e€atpovpévou tou G.ILA. Na onpetwbel 6t xat 1o P.ILA. emoTpéPeTaL 0TIS eTaLPEieg KAl Sev amoteAel KOOTOG Yl
TLG ETILXELPTOELG.

[IpOKELTAL TIPAYUATIKGE YLX IO AVETIXVAANTITI] KOl OLKOVOULKA CUN@EPOVON EVKALPIX TTOV TIPOOQPEPETAL YA avaBaduLon Twv
Kumplakwv pikpov Emiyelprnoewv a@ol To TpayuaTikdé KOGTOG CUUUETOXNG OV SEV UTIPXE 1] ETTLYOPTYNOoT TS Apxns Oa ftav
TOUAGXLoTO €1785 TO ATONO KAL TTPOTPETOVTAL OAOL OTIWGS TNV EKUETAAAELOOVV 6TO ETTAKPO.

NIZTONOIHTIKO NAPAKOAOYOH2HZ
To KEBE Oa epobLdoel 6AoUG TOUG GUUETEXOVTEG pe MioTomolnTko MapakoAouBnong.

AHAQZEIZ ZYMMETOXHZ2
Ol AnAwoelg JuppeToxic va amootéAovtat oto KEBE, e-mail: gvenizelou@ccci.org.cy daf. 22668630 to apyotepo HéEXpL TV Tpitn
15 Maptiou 2016.

MNa neploocotepeg nAnpodopisg napakaleiods Onwg enkowwveite e tov K. Xpioto TavteAé oto KEBE, tnA. 22889840, dasf:
22668630, T.K. 21455, 1509 Asukwoia.

Me ektipunon,
Xpiotog TavteAég
yla Meviko Mpappatéa

/TB
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Avalutiko QpolAdyio Mpoypappa

Architecture of Online Branding and Public Relations Management

Tpitn 22/03/2016

08:30 - 08:45 Registration

08:45 - 09:45 The Cyprus Financial Crisis

e  Origin of the Cyprus financial crisis: sovereign loans to Greece;
non-performing loans; government deficits and debts

e European architecture for crisis management: European
Financial Stability Facility (EFSF), European Stabilisation
Mechanism (ESM), European Central Bank and Eurogroup

e  What changed in the Eurogroup decision to bail-in Cypriot
depositors

e The role of Germany in portraying Cyprus as a mafia state —
examples of online negative PR that were never answered by
the Cypriot government

Case Study: How Cyprus Failed to Manage its Online
Reputation

09:45 - 10:45 Principles of Online Public Relations

e  Opportunities and threats in online reputation management
and online PR

e  Famous examples of “black” PR and online blunders

e Developing you strategic matrix for online brand and
reputation management

e  Minimum time and cost requirements for online PR and brand
management

e  Minimum technical requirements for online PR and brand
management

10:45 - 11:00 Morning Coffee Break

11:00 - 13:00 Managing Online Public Relations &
Branding

e  C(Creating and Conveying Brand Identity Online

e  Why offline Cypriot and Greek brands do not translate online

e How social media amplify PR and brand threats and
opportunities

e Tools for tracking and measuring online news, threats and
opportunities

e  (Crafting and disseminating your core brand and PR message

e A 10-step strategy for online branding and PR in Cyprus

Workshop: Outlines of the 10-Step Strategy for Each
Firm

13:00 - 14:00 Lunch Break

14:00 - 15:30 Content Marketing Principles and
Strategy

e  Content Marketing Architecture

e A strategic approach to digital marketing for small enteprises

e  What professional services firms need to do to deploy content
marketing

e  Gaining customers and safeguarding your brand through
content marketing

e Payment versus content marketing

e Necessary pre-requisites in time, skills, knowledge

15:30 - 15:45 Afternoon Coffee Break

15:45-17:15 Corporate Workshop

Developing an content marketing plan for each
participating company:

Defining online and offline customer segments
Determining language and communications parameters
Defining web content

Writing articles and news posts

Defining direct marketing

Defining social media marketing

Linking online and offline marketing, branding and PR
Defining and measuring your results

S@ oo a0 o

ZuvoAikt) kaBapn Stdpkela 7 wpeg
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Advanced Content Marketing

08:45 - 10:45 Content Marketing and Online Brand
Management

e  Determining your brand and reputation
e  Defining your core message

e Developing high quality online content

e  Articles, whitepapers, blogs, photographs

Workshop 1: Drafting an Online Press Release or News
Item
Workshop 2: Developing Customer References

10:45 - 11:00 Morning Coffee Break

11:00 - 13:00 Technical Copywriting

e  Optimising website pages and content for search

e Using Google Analytics and Google Webmaster to understand

current trends

e Using Google Adwords Keyword Tool Finder to select

keywords
e Quantitative and frequency analysis of keywords in text

13:00-14:00 Lunch Break

TuvoAwkt) kafapn) Sudpkera 7 wpeg

14:00 - 15:30 Content Marketing, PR Management
and Social Media

e  Using social media for reputation and brand management and
inbound marketing

e  P2P Networks: Facebook, LinkedIn, Google+

e  Graphic and Image Networks: Pinterest, Instagram, Picasa

e  Presentation and Text Sharing: Slideshare, Scribd

e  Video Sharing: Youtube, Vimeo

e Google Maps and other applications

Workshop: News Posts, Press Releases and Events on
Social Media

15:30-15:45 Lunch Break

15:45 - 17:00 Direct Communications with Clients
and the Public

e  Generating eMail Newsletters and eMail Marketing Tactics
e Developing customer and contact databases

Workshop: Using MailChimp

17:00 - 17:15 Conclusions & Closing
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ANAwon ZvppeToxng

EmiBupovpe va oag TANPo@op1|coupE OTL EVOLAQEPOUATTE VO CUUIETACYOVE GTO ZePVApLo Tov Stopyavwvel o KEBE
ue Oua:

«CONTENT MARKETING AND ONLINE REPUTATION MANAGEMENT FOR CYPRUS SMALL ENTERPRISES»

Iroyeia Emyeipnong / Opyaviopov

‘Ovopa Emtiyeipnong:

Ap. Mntpwov Epyodotn Kowwvikwv Ac@aricewv:

TnA. dat.
AebBuvon:

T.O. T.K.
E-MAIL:

Ap. Zuppeteydvtwv:

1 22-23/03/2016 Aevkwoia, Zevodoxeio HILTON

Zroyeia TUPUPETEXOVT WY

Ovopata TVPUETEYOVTWV: 0fomn otnv ETaupeia:

1
/PSRRI
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HUEPOUNVIO 1ot e e YTOYPOPN coveveeie e
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