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ENNIMOP®OTIKO XEMINAPIO KEBE

«AZIOIOIHYH TON SOCIAL MEDIA I'lA YKOITOYY MAPKETINTI'K, ITIOAHYEQN KAI

EZEYITHPETHYXHY ITEAATQN»

Hpepounvia Ateiaywyng:
Xwpog Ateiaywync:

Ztoyoc:

Ta véa Kowwvikd péoa €xouv onfuepa aAAAEEL APKETA TO TOTIO
evioxvovtag v aAAnAemiSpaon Kat Tt @wv1 tov meAdtn. O Adyog
elvat 0Tl Slvouv OTOV TEAGT KATL TOU TA TAPASOCLAKA pHéoA
evnuépwong Sev pmopolioav TOTé va Swoouv: TV eukapia
Snuovpyiag oxéong kat Siktdwong pe Toug GAAouG. Ta KOWWVIKA
Sixtva Sev pmopoliv va ayvonBovv, yiati §ivouv v gukalpia ota
atopa va ek@pactolv Kot £tol BonBolv TIG EMYEPNOES v
kataddfovv Tolot ivat autol Tov Ba Tpoceyyioouy, TL Vo TOUG TIOUV
KoL TL Toug VTIoKLVel. Ta oTeAéYM oL acxoAovvTal pe To MApKETIVYK
kot TG [IwANoelg £xouv UTPooTd Toug éva vEo KOOoPo Staavelag. Ot
online culntoelg ota Social Media eivat avolkTég kot Aéve TTOAAQ
yla T ox€0T HETAEY TV KATAVAAWTWVY Kal Twv brands mov toug

18/06/2015
EBE Agpecov (Aepeoog)

apgéoouv 1 8ev Toug apgoouv. H SUvaun mALov avikel oTov
KatavadwTi, 0 omoiog éxet T SUvaun va ekOELGoEL 1] Vo LELWOEL
™ @MU ™G HApKAG evOg TpoidvTog pag emiyeipnong. Eav pa
emuyeipnon kdavel to AdBog va ayvonoel évav Katavodwt o
KataAngel va €xeL apynTIKO QVTIKTUTIO O€ TEPLOCOTEPOUG ATO
évav KaTtavaAwTég. Apa oL €TXEPNOES TTOU BEAouv va €xouv
HEAAOV, o@eilouv va £€xouv YpNyopa QVTAVAKAQOTIKE, va
agovykpalovtal TI§ VEEG TAOELG KAl VO AKOUVE TO Kowd toug. H
LEYGAN €TMAOYN KOWWVIKWOV TAATQOPUWY  ATOTEAOVV  TO
KaAUTEPO HECO OTUEPA YLK VO KTIGOUV OL ETILYELPT|OELS CYECELG LE
TOUG TIEARTES TOUG.

To oepwvaplo otoxevel va fonbnoel ta XteAéxn NG eTaupelag ToU
aoxolovvtal pe To MapkeTvyk kat Ti§ [IwANoELS va Katavoroovy Tt givat ta
Kowwvikd Alktua kot Twg Pmopel va Toug XpnoLeVooVY OTLG TTPATNYIKEG
IOV VL0BETOVV.

AvoAvTikoTtepa Ba:

- AvakoAvyouv ta Social Media kat ta dAAa epyadeia Ym@lakov Marketing

- Aovv Ttoleg Aettoupyieg tpoo@épouv ta peyadvtepa social media sites

- MdaBovv molol, mov, Twg kat yratl xpnowomotovv ta social media otnv
Kompo kot to e§wtepikd

- Md&Bouv ToLOUG ETALPIKOVUG GTOXOUG HTOPOVV VA TETUXOUV HECW TOU
ymetakov Mapketivyk

- Xxebidoouv éva mpaktiko Digital Marketing Plan yia v etatpeio Toug

- Katavonoouv texvikés TG va HETPTIOOUV TA ATIOTEAECHOTA TWV EVEPYELDV
ymelakov Mapketivyk

Awkaiwpa Yvppetoyne: €170 + €32,30 ®.I1LA.
H mtpoSiaypan tou tpoypdupatos eykpibnke amnod tnv AvAA.
Emyopriynon AvAA > €119

ANA®GELC TUUPETOXTG:

Mepypaen Yodm@iwv:

To mpoypappa amevBivetalr oe TevikoUg AlevBuvTég,
AtevBuvtég kot ZteAgyn twv Tunpatwv MApkeTwvyk,
HNwAncewv, EEummpétnong [Medatwy, [TAnpo@opikng kot
Ttpatnywo? llpoypappatiopov

Exmaidsvtic:
Yto &v Adyw TmpoOypappa Ba  SiS8&Eet

EUTIELPOYVWOHOVAS KUPLOG MiydAng Maipdpns.

o Kimplog

Mood MMAnpwtéo oto KEBE > €83,30 (€51 +€32,30 ®IIA)

O1 ev8La@epOpEVOL TAPAKAAOVVTAL OTIWG CUUTIANPWOOVY T OXETIKT SAwoT GUPUETOXNG Kal va TV anooteilovv oto KEBE,

Asw@. TpiBa Ayevy 38 & Ashnywpyn 3, T.K. 21455, 1509

Aevkwoia , TnA. 22889840, ®af: 22668630, e-mail:

gvenizelou@ccci.org.cy To apydtepo péxpttn Tpitn 16 lovviov 2015.

H mpaktikn @uomn kat o TOTOG TOV TPOYPAUUATOS Elval pavepd OTL B£TouV TtEPLOPLOHONS GTOV APLOUO TWV GUUUETOXWV YU

auTto Ba yivouv SEKTEG LT OELS UE OELPA TIPOTEPALOTITAG.

TN meplocdTEPEG TTANPOPOPIEG TTAPAKAAW EMIKOWVWVNOTE LE TOV LTEVOUVO Tou Tpoypappatog k. Xpioto TavteAg, TnA.

22889840.

Me ektipnon,
Xpiotog TavteAeg
Avwtepog Aettoupyog KEBE.
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ANAAYTIKO TIPOTPAMMA
AZIOIIOIHXZH TQN SOCIAL MEDIA I'lA XKOIIOYX MAPKETINTIK, IQCAHXEQN
KAI EEYIIHPETHXHX IIEAATQN
IAepecos 18/06/2015
Qpes Aldpkela® . .
E@appoynist XpovoTomoBETNON TEPLEXOLEVOV Exraibeunic
Amo | Méypt | (wpeg)
08,30 08,45 | 0,25 |Ewaywyn kat 6TOX0OL TOU EKTALSEVTIKOV TPOYPAUIATOS M.M
Evéomta 1: T éxet aAA&EeL oto MapKeTvyK, OTIws To yvwpilape péxpt onuepa; M.M
- Tati meTuxnpéveg emyelprioets Sivouv To Tapdv toug ota Social Media Sites;
- Tuetvau ta Social Sites (Kowwvikda Aiktua);
- OLONUAVTIKOTEPEG KOLVWVLKEG TIAXTQOOPES
e  Facebook
e Twitter
e Linkedin
08,45(10,30| 1,75 e  YouTube
o  Tueival ot epappoyés Applications (E@apuoyés);
- Moteg MAat@dppes elval KATGAANAES yia Ty eTatpeia pov;
- lMwg mavtpevovtat ta Social Media pe v etatpikn lotooeAiSa;
. Call-To-Action Buttons
[epimtwotaky MeAétn: [letuxnpéva tapadeiypata emyeproswv B2B/B2C
- lwg katdpepva va kepSicouv To engagement Twv TEAATWOV TOVG;
- Engaging is not selling!
10,30(10,45| 0,25 Alddsyupa
Evéotta 2: Tueival ta Paid, Earned kot Paid Media; M.M
1045 |1145| 1,00 | l'[(:og S(pO(pp.OZST,O(l,O'TT]V TEpimTwon g etaupeiag pov;
- [1600 onpavtikd ivat to Listening ota Social Media;
- llwg emTvyYaveTay
Evétta 3: Tueival to Content Marketing; M.M
- [Totot eivat oL aTdOL TOV;
- lwg Bpiokw £totpo VAKO yia sharing;
11,45[12,45| 1,00 |- Iwgdnuovpye véo VAKO;
- Ti 8elxvouv Ta OTATIOTIKA OTL APECEL GTOVG XPTIOTEG KOLVWVIKW®OV SIKTUWV;
- Keilpevo, dwrtoypapieg, Bivteo, Links
- Opadikn doknon kat Tapovsiocn / cultnon
12,45|13,45| 1,00 T'ebpa
Evotnta 4: Tueival to Edge Rank; M.M
- lwg emmpedleL to Engagement;
13,45|15,15| 1,50 | Mwg pmopovpe };on TO BEATIDOOOVUE; o .
- llwg Ba Statnpricovpe To engagement o YnAd emineda;
- Ilowa elva ) 0 KATdAANAN Wpa yia posting;
- [1600 ouyxva pémel va aveB&IOUE VAIKO 0TIG TAQTPOPUES TIOL VIOOETOVE;
15,15(15,45| 0,50 [Evétnta5: Etopacio kat [lapovaiaon Mpaktucot Digital Marketing Plan M.M
15,45| 16,00 | 0.25 AvdAsippa
M.M
16,00 17,00 1,00 |Evétnta 6: Epyacia oav opdda kat [lapovoiaon / Zuljtnon
Audpkera
Kataptiong || 7,00
2

TO MPOVPAUUG EYKPISNKeE ans TNV AVvAA. O SMIXEIPHOEIS ITou
YOSOTOUHMEVOUS TOUS, Of OITOIOH IKAVOINTGIOUW
AL, Ba TUXOUV TINS OXETIKAG SEMXOPNYyNonNs.-
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AfAwon ZvppeToxfg

EmiOupodpe va oag TANPOQOPT|CO0VHE OTL EVOLAPEPOUACTE VX CUUUETACYXOVUE GTO TEULVAPLO TIOU SLOPYAVOVEL TO
KEBE pe 0épa:

«AEIOIIOIHXZH TQN SOCIAL MEDIA I'lA ZKOITIOYX MAPKETINTIK, IQAHXEQN KAI EEYITHPETHXHX IEAATQN»

Iroeia Emyeipnong / Opyaviopov

‘Ovopa Emtiyeipnong:

TnA. dak.

AtevBuvon:

T.0. T.K.

E-MAIL:

Ap. Zuppetexdvtwv:

] Aepecog, 18/06/2015, EBE Aepecov

IToLxela TUPPETEXOVTWV

Ovopata TVUPETEXOVTIWV: Oéon otnv Etapeia:
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