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MPOx: '0A0VG TOUG EVELAPEPONEVOUG

AIlO: Feviko Fpappatéia

OEMA: «CONTENT MARKETING AND ONLINE REPUTATION MANAGEMENT FOR CYPRUS SMALL
ENTERPRISES» (100% Emyopiiynon ano tnv AvAA)

Agvkwoila 1n daon: 28-29/04/2015 (Eevodoxeio HILTON)

To Kumpuaxé Epmopikd & Blopnyaviké EmipeAntiplo péoa ota mAaiolx TNng TAYLHG TOALTIKAG TOU Yl Slopyavwon
ETIHOPPWTIKWV TPOYPAUUATWV TIOU VO AVTATIOKPIVOVTAL AUESH OTLG EEAKPLBWUEVEG AVAYKES TOU EUTIOPOLLOUNYAVIKOU KOGHOU,
Slopyavwvel To aepvaplo pe Bpa:

«CONTENT MARKETING AND ONLINE REPUTATION MANAGEMENT FOR CYPRUS SMALL ENTERPRISES »

H owovopikn kpion atnv Kompo €xel Snuovpynoet coBapd mpofAniuata @nung yia tig Kumplakés emyelpnoets. Idaitepa dpwg
atd v mpo@avi EAAelPm Ke@aAaiov kivnomg, ol pkpEG eTXEPNOELS / opyaviopol amd Sia@opous kAGSoug Exouvv vTooTel Kal
ETMITAEOV OTUAVTIKG TTPOPANHATA OTIWG TL.X. 1] UTIOXPEWOT] YIX GUECT] TATIPWUY TWV EEVWV / EYXWPLWV TIPOUNBEVTWY TOUG, TN
SpAOTIKY HElWON TWV TWATCEWV TOUS K.0.K.

To mapov oepwvdplo €xel oxedSlaoTel pe BAoN TG AVAYKEG TWV UKPWV ETYXEPTCEWV YlA TNV AVTLLETWTLON TNG Kplong. Exel
oxedlaoBel yia v vmootplln TWV UKPWOV ETXEPNOEWV OAAX KOL Yl va OVOTTUSEL Ul PAKPOTIPOBEOUN OTPATNYLKN
Tpocéyylong oto Bepa Staxeiplong g online @1uUNG TOUG KAl TOU content HAPKETIVYK.

0 Baoko6G 0KOTIOG TOU TIPOYPAUUATOS aUTOU Elval akplBwS va eTikeVTpwOel 6To Bépa ¢ emwvupiag (brand) kat otn Swaxeiplon
NG PNUNG KAL TIWG AUTO UTTOPEL va ETILTEVYOEL XPTOLUOTIOLWVTAG TLG TEXVIKESG TOU content HAPKETLVYK.

To content pdapketivyk elval pla online Siadikacia HAPKETIVYK KATA TNV OTIola OL €TALPEIEG XPTOLLOTIOLOVV Swpedv epyarsia
OTIWG TO TEPLEXOUEVO LOTOOEAISAG, TWV UNYXOV®VY avaliTnomng, TNV avaTtuin apfpwv, TwV HECWV KOWMVIKNG SIKTUWONG KAT
WOTE VA TIPOGEAKVOLV TIEAATES KL VA TOUG UETATPETIOVV ATIO EVELAPEPOUEVOUG OE TILOTOUG TIEARTES.

MeTd TV 0AoKAT} pwOoT| TNG KATAPTLONG OL KATAPTL{OUEVOL TIPETEL va elval og BEon va:

®  KATAVOOUV TOUG AOYOUG, TIG SLOTACELS TNG OLKOVOULKNG KPIoMG Kal Tw¢G auTh YIVETAL aQVTIANTITH OO TS SLAPOPES
evllapepopeves opddes cupmeprapBavopévwyv Evpwmaikomv [Spupdtwy kat Evpwmaikov Tomou

e KkatavooUv TI§ apyxes Siaxeipiong tng online @nung (online Reputation Management) kot ¢ Siayeipiong tng online
enwvupiag (online Brand Management)

e avoAUouV TNV eumoplkr emwvupia Toug (brand) amd S1A@OPEG OMTIKEG YWVIEG OUUTIEPLAAUBAVOUEVWV QUTIH TWV TEAATWY,
emavatomofeTtovv Kat Sta@opotoloVy Tn online emwvupia ™G €TAPElR TOVG Yl TEAATEG, €YXWPLOUG Kol SLeBVe(g
AVTAYWVIOTEG

e avamtuooovy online TEPLEXOUEVO YA AVTLUETWTILOT APVNTIKWV GTEPEOTUTIWV KAl evioyuong tns online Tapovoiag Toug

o avTiAneBolv T apxés Tou Content Marketing, kKaBw¢ kat AAAWV BACGIKOV TEYVIKWV

e avamTVOoOVV Kal TIpowBoVVv dpBpa online, SeAtia TUTIOV KL ETAPIKWY ava@opwV (corporate references) yla va evioxvouvv
to Content Marketing kat to Online Brand Management

e xpnowpomolovy dwpedv Stadiktuakd gpyadeia cvpmeplapfBavopévou tov Google Keywords Tool Finder, Google Analytics,
Google Webmaster Tools, Mailchimp kat GAAa yia Swayeipion g online @npng kat emwvupiag Toug

To npoypappa seyxkpilnke and vnv AvAA. O1 emIxXEIpriosIs mou

CUUMUETEXOUV UE EPYOSOTOUNEVOUS TOUSG, O ONMOIO! IKAVOToIouv A%’;"ez‘:g:ry‘fsq
Ta KPITAPIa TNG AVvAA, B8a TUXOUV TINS OXETIKIG EMXOPrynons. A AuvapikoU

Kounpou
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To mpdypappa amevBovetal og IS0kt TeS, I'evikovg AlevBuvteg kat YmodievBuvtég Tunuatwy [Anpo@opikng, MapkeTvyk kat
OTPATNYIKOU OXESLATHOU HKPWYV ETIXELPNOEWY / opyaviopwy (péxpt 49 epyalopévoug).

H AOMH TOY [IPOTPAMMATOX
To mpdypappa mov eivat TpakTikiG @Uon¢ Teplapupavel tdoo ISpupatikn 6cov kat EvSoemiyelpnolakn katdption.

AIAAYKAAIA
Eyy0non ywa v emituyio Touv ETpop@wTtikol poypadppatos amoteAel To yeyovag 6TL o autd Ba 8idaget o EAAnvoauepikavog
eumelpoyvwpovag Philip Ammerman.

To mpdypappa Ba SiefayBel otnv AyyAwk.

AIAPKEIA KAI XQPOX AIEEATQTIHY
Aldpkela: 14 opeg Ispupatikh Katdption, 7 wpeg EvSoemiyeipnolaky Katdption. To mpdypaupa 0a SiefaxOsi oto Ecvodoyeio
HILTON otn Asvkwoia.

AIKAIOMA YYMMETOXHY. (€1785 + €339 ®.11.A.
To mpdypappa £xeL eykplBel amo v Apxr Avantuéng AvBpwmivou Auvvapikol cav Tpoypappa {WTKNG o1 UacLag.

To mpodypappa emyopnysite €€ olokAjpouv amd tnv AvAA Kol WG €K TOUTOU 8EV UTIAPYEL OTIOLASTITIOTE OLKOVOMIKT)
emPapuvon ywx ti§ emiyelptjocls eEatpovpévou touv O.ILA. Na onpewwdel otL kot to D.ILA. eTIOTPEQPETAL 0TI ETALPELES KaL Sgv
ATOTEAE KOGTOG VLU TLG ETILXELPT|OELG,.

[IpOKELTAL TIPAYUATIKA YLt LK AVETIRVAATTETI] KOl OLKOVOULKG GURPEPOVOH EVKALPIX TIOU TIPOT@EPETAL yia avaBddpion Twv
Kumplaxkwv touplotikwv ETiyelprjoewyv a@ov 1o mpaypatikd kKO6TOG CUUUETOXNG av SV UTIPXE N ETTLYopnynon s Apxng Ba
Ntav TovAdyioto €1785 To GTOpO Kal TPOTPETOVTAL OAOL OTIWG TNV EKPETAAAELOOVVY GTO £TTAKPO.

MIXTONOIHTIKO NTAPAKOAOYOHXHY

To KEBE Ba godiacel 0Aovg Toug cuppetéxovies pe [liotomomtiko [apakoiovOnong.

H mpaktikny @Vom Kot 0 TUTOG TOU TPOYPAUUATOS ival @avepd 4Tl BETouv Teploplopols otov aplBud Twv cuppetoxwv (25
emixelpnoelg) yU autd Ba yivovtal SekTéG auTroel Katd oelpdv mpotepatdtntag. Tedevtala muepounvia yia SnA®OELS
ovppetoxns eivat 1 Tpitn 21 Attptdiov 2015.

I'a teplocdTepeg TANPOPOPieg TTapakareiocOe OTTwG emkovwveite pe Tov k. Xpioto Tavteré oto KEBE, TnA. 22889840,

@at: 22668630, T.K. 21455, 1509 Asvkwoia.

Me ektipnon,
Xplotog TavteAés
yla Feviko Tpappatéa

/TB
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Architecture of Online Branding and Public Relations Management

Tpitn 28/04/2015

08:30 - 08:45 Registration

08:45 - 09:45

e  Origin of the Cyprus financial crisis: sovereign loans to Greece;
non-performing loans; government deficits and debts

e European architecture for crisis management: European
Financial Stability Facility (EFSF), European Stabilisation
Mechanism (ESM), European Central Bank and Eurogroup

e  What changed in the Eurogroup decision to bail-in Cypriot
depositors

e  The role of Germany in portraying Cyprus as a mafia state —
examples of online negative PR that were never answered by
the Cypriot government

The Cyprus Financial Crisis

Case Study: How Cyprus Failed to Manage its Online
Reputation

09:45 - 10:45 Principles of Online Public Relations

e Opportunities and threats in online reputation management
and online PR

e  Famous examples of “black” PR and online blunders

e Developing you strategic matrix for online brand and
reputation management

e  Minimum time and cost requirements for online PR and brand
management

e  Minimum technical requirements for online PR and brand
management

10:45 - 11:00 Morning Coffee Break

11:00 - 13:00 Managing Online Public Relations & Branding

e  C(Creating and Conveying Brand Identity Online

e  Why offline Cypriot and Greek brands do not translate online

e How social media amplify PR and brand threats and
opportunities

e Tools for tracking and measuring online news, threats and
opportunities

e (Crafting and disseminating your core brand and PR message

e A 10-step strategy for online branding and PR in Cyprus

Workshop: Outlines of the 10-Step Strategy for Each Firm

13:00 - 14:00 Lunch Break

14:00 - 15:30 Content Marketing Principles and Strategy

e  Content Marketing Architecture

e A strategic approach to digital marketing for small enteprises

e  What professional services firms need to do to deploy content
marketing

e Gaining customers and safeguarding your brand through
content marketing

e  Payment versus content marketing

e Necessary pre-requisites in time, skills, knowledge

15:30 - 15:45 Afternoon Coffee Break

15:45-17:15 Corporate Workshop

Developing an content marketing plan for each participating
company:

Defining online and offline customer segments
Determining language and communications parameters
Defining web content

Writing articles and news posts

Defining direct marketing

Defining social media marketing

Linking online and offline marketing, branding and PR
Defining and measuring your results

PR Mo a0 oo
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Advanced Content Marketing

Teraptn 29/04/2014

08:45 - 10:45 Content Marketing and Online Brand
Management

e Determining your brand and reputation
e  Defining your core message

e Developing high quality online content

e Articles, whitepapers, blogs, photographs

Workshop 1: Drafting an Online Press Release or News
Item
Workshop 2: Developing Customer References

10:45 - 11:00 Morning Coffee Break

11:00 - 13:00 Technical Copywriting

e  Optimising website pages and content for search

e Using Google Analytics and Google Webmaster to understand
current trends

e Using Google Adwords Keyword Tool Finder to select
keywords

e (Quantitative and frequency analysis of keywords in text

13:00-14:00 Lunch Break

ZuvoAikt) kaBapn Stdpkera 7 wpeg

14:00 - 15:30 Content Marketing, PR Management and

Social Media

e  Using social media for reputation and brand management and
inbound marketing

e  P2P Networks: Facebook, LinkedIn, Google+

e  Graphic and Image Networks: Pinterest, Instagram, Picasa

e  Presentation and Text Sharing: Slideshare, Scribd

e  Video Sharing: Youtube, Vimeo

e Google Maps and other applications

Workshop: News Posts, Press Releases and Events on
Social Media

15:30-15:45 Lunch Break

15:45-17:00 Direct Communications with Clients and
the Public

e  Generating eMail Newsletters and eMail Marketing Tactics
e  Developing customer and contact databases

Workshop: Using MailChimp

17:00 - 17:15 Conclusions & Closing
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AMAwon ZuppeToxid

EmiBupovpe va cog TANPOQPOPNGOUHE OTL EVOLAPEPOUACTTE VU CUUUETACXOVIE OTO ZEUIVEAPLO TIOU SLOPYAVWOVEL TO
KEBE pe 0éua:

«CONTENT MARKETING AND ONLINE REPUTATION MANAGEMENT FOR CYPRUS SMALL ENTERPRISES»

Iroyeia Emyeipnong / Opyaviopov

‘Ovopa Emtiyeipnong:

Ap. Mntpwov Epyodotn Kowwvikwv Ac@aricewv:

TnA. dat.
AebBuvon;:

T.0. T.K.
E-MAIL:

Ap. Zuppeteydvtwv:

1 28-29/04/2015 Aevkwola, Zevodoxeio HILTON

Zroela TUPPETEXOVTWV

Ovopata TVUUETEYOVTWV: 0fomn otnv ETaupeia:
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