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Agvkwoia, 07 Anpidiov 2014

IPOx: ‘OLovg TOVG £EVOLOPEPOIEVOVS

AIIO: I'eviké I'pappatéa

OEMA: «INBOUND MARKETING AND ONLINE REPUTATION MANAGEMENT FOR CYPRUS
SMALL ENTERPRISES»

Agvkooia In ®don: 06-07/05/2014 (Eevodoyeio HILTON)

Kvpioy,

To Kvumprokd Epmopwcd & Bropnyavikdé Empeintipo péoa oto miaicto g maylog TOAMTIKNG TOV Yo S10pydveon ETYLOPPOTIKOV
TPOYPOULATOV TOL VO OVTOTOKPIvOvTol dpeco ot eEakpiPopéves avaykes Tov gUTOPOPLOPNYOVIKOD KOGLOV, SLOPYOVMVEL GE
ovvepyacio pe 1o EBE Aevkwoiog kot t Movada Evnuépwong tov Evpomaikod Kévipov Emyeipnuotikng ZtipiEng Kompov
oepvaplo pe Oépa:
« INBOUND MARKETING AND ONLINE REPUTATION MANAGEMENT
FOR CYPRUS SMALL ENTERPRISES»

H owovopikn kpion oty Kompo éxel dnuiovpynoel coPapd mpofinuata enung ywo. tig Kvmplokéc entyeipnoeis. [daitepa dpmg omd
™V TPoQOVH EAAEWYN KEQOAAIOL Kiviomg, Ol WIKPES EMYEPNOELS amd SAPOPOLS KAASOVG £YOVV VTOOTEL KOl EMTAEOV GNUAVTIKA
TPOPA AT OTTMG TT.). 1| VIOYPEWOCT Yio. AUEST) TANPOUN TOV EEVOV / EYXDPLOV TPOUNBEVTOV TOVG, TN SPAUCTIKT| LEIMON TOV TOANGEDV
TOVG K.0.K.

EmmAéov o pukpég emyelpnoelg ivar autég mov cuvidmg givar AyoTteEpo 1IKOVES VoL AVTIOPAGOVV OTOTELEGLOTIKA G 0LTd TO €i150G
Kpiong ool dev £rovv To. péca AoKNONG TiEONG TNV KLPEPVNON, £X0VV TEPLOPIOUEVOVG TOPOVS / amobepaTiKd Kot dev €YOVV TO
e€e1dikevpévo Kavod TpocomiKo yo va AdPet ypriyopa dpactikd pétpa. EmmAéov ta péoa palikng evnuépmong kot wiaitepa ta diebvy
dev Kavouv dS1akpion HETAED UIKPOV Kol TV UEYGA®V YPNUOTOTIOTOTIKAOV / AOYIGTIKAOV ETOPEIDV OV £X0VV ER®PEANDel amd TO
kafeotmg g Kompov g debvég emyepnpatikd kévrpo.

To napdv cepvaplo Eyetl oyedaotel e faon TG aVAYKES TOV LIKPOV ETLXEPNOEMV YO TNV avTiueT®mion g Kpione. ‘Exet oxedocbel
YL TV VTOGTNPEN TOV UIKPOV EMYEPNOEMV CAAG Kot Yo va avamtougel o pokponpdfeoun oTpatnyikn mpocéyyions oto Oépa
dwxeiptong g online @AENG tovg Kot Tov Inbound pdpketivyk. O Pacikds oKOTOS TOV TPOYPAUUNTOS OLTOL Eival akpB®G va.
emkevipmbel oto Bépa g ermwvopiog (brand) Kot ot dayeipton TS ERUNG KOt TOS avTO UTOPEl va eMTELYOEL YPNOIUOTOIDOVTAS TIG
TeyviKéG Tov Inbound pépreTivyk.

To Inbound pdpketivyk eivor pio online dlodtkocior LAPKETIVYK KATA TNV OTOi0 Ot ETALPEIES YPTGILOTOOVV dPEAV EPYUAEiR OTOG TO
nepleyOUEVO 10T00ENISAG, To Content PAPKETIVYK, TOV pUNYovdV avalitnong, v avantuén dpbpmv, Tov HECHV KOWVOVIKAG SIKTO®ONG
KATL OOTE VO TPOGEAKVOVV TEAATEG KO VO TOVG UETUTPETOVV OO EVOLOPEPOLEVOVG GE TGTOVS TEAITEC.

H ddwacio tov Inbound Marketing ypnoiponotei o otpatnyikn dodikacio Tov TavTiletol Pe TIG aVAYKEG TOV ETOPELDV TAPOYNG
Enrayyehpotikdv vmnpeciov.

Metd v 0AOKANP®GN NG KOTAPTIONG 01 KOTapTILOUEVOL TTpENEL va. etvan og Béon vau:

®  KOTAVOOUV TOLG AOYOLS, TIG OlOGTACELS TNG OWKOVOUIKNG KPIoNg Kol w¢ avth yivetow ovTIANAT) omd TIG O10(pOpES
evdlpepopeveg opddeg cvpmeprapfovopévev Evporaikav [Spupdtev kot Evporaikod Torov

e katavoouv Tig opyés Swyeipiong g online enung (online Reputation Management) kot ng dwoyeipiong g online
enwvopiog (online Brand Management)

o avoivovy TV eumopiky enovopio tovg (brand) omd didpopeg onTIKEG YOVIEG GUUTEPLAUPAVOLEVOY QVTT TOV TEAXTMV,
emavatonofetovv kol dapoporolovy T online emwvopio Tng etorpeiog TOLG Yoo TEAGTES, €YYMPLOVS Kot debveic
AVTAYOVIOTEG

e vamTOGGOLV online TEPLEYOUEVO Y10 AVTILETDTION OPVITIKOV GTEPEGTLI®V Kol EVicyvomNg TG online TapPoOLGING TOVG

o avtiAneBovv 15 apyés Tov Inbound Marketing, kabdg Kot GAA®V PACIKOV TEYVIKAY

To medveauna cvapiOnce ane oy AVANL. O cmxeipnocic qou - s

CUMHETEXOUY UE COYVOSOTOUMEVOUS TOUS., O ONciol IKavonoiody o O

o mpiTRipie YA A . Ba TUXOUY TNG OXETIKAGC ENMIXOBNRYNoONG. i ' a
k=
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-

o avamtOiocovv Kot TpomBodv dpbpa online, dedtio TOTOV KO ETAUPIKADV avoPOpdV (corporate references) yia vo evicybHovv
10 Inbound Marketing kot to Online Brand Management

e ypnowonoovy dwpedv dadiktvakd epyareion cvpmeptiapPavopévov tov Google Keywords Tool Finder, Google
Analytics, Mailchimp kot dAla yio Stoyeipion g online @UNG Kot EXOVLULNG TOVG

To mpdypoppa amevBoveror oe Idoktnteg, Tevikovg Atgvbuvtég kar Yrmodievbuviée Tunudtov TTAnpoeopikic, Mdapketivyk kot
GTPATNYIKOD GYXESUCUOD KPDV EMLYEPNCEWDV.

H AOMH TOY NPOT'PAMMATOX
To mpdypoappo oL gival TPAKTIKAG PHONG TEPILUUPAVEL TOGO WOPLUATIKT) OGOV KOl EVOOETILYELPTGLOKT KOTAPTION.

MEPOX A' IAPYMATIKH KATAPTIXH)
H 8popatiky kataption (1" ddon) Bo SieEoydel peta&d tov nuepounvidv 06-07/05/2014.

MEPOX B’ (ENAOEHIIXEIPHXIAKH KATAPTIXH) 08/05-06/08/2014
O exnoudevtg Ba apiepdost 7 dpeg o KAOe emyeipnon Ue emICKEYN TOL GTO YMPO TNG EMyeipnong yio eEedikevpévn eni TOIOV
HEAETN Kol GLCATNON TOV EPAPUOYDVY TOL ol TPENEL Vo AABOVY XDPO GTN CLYKEKPLUEVT] ETLYELPT|OM).

ATAAYKAAIA
Eyydnon ya mv emroyio Tov empope@ticod Tpoypdppatoc mov o dteEoybel otnv Ayyhki YAOGGH 0motelel TO YEYOVOS OTL 6° aTd
0o 0106&e1 o EAMvoapepikavog epmeipoyvopovos Philip Ammerman.

AIAPKEIA KAI XQPOY AIEEAT'QI'HY
Adpkela 21 dpeg amod Tig omoieg o1 14 apopovv T0 WPLHATIKO HEPOG KO O1 7 TO EVOOETLYEPTOLOKO HEPOG. To mpdypappo Oa dre&oyOei
oto Egvoodoycio HILTON.

To npoypappa éxetl eykpdel and v Apyn Avdrtuéng AvBpdmvov Avvopikod cav mpdypappe {otikng onuaciog. To kabapd kdoTog
GUUUETOYNG OTO EMUOPOOTIKO TPOYpappe (LETd and N oxeTkn emyopnynomn s Apyng oopeovae pe 1o Nopo Ilepit Anpociov
Evioydocwv) e€optdtor and didpopovg mapdyovteg Onmg Tov oplOpd TV pyod0TOVUEV®V TG EMLYEIPNONG TOL O GLUUETAGYOVY GTO
TpoOYpapa, To péyedog g emyeipnons kin. Hopakai® onpel®oTE 6TL 6TIC TALICTES TEPITTAOGELS TO KAOUPO KOGTOG GURPETOYNG
givar mOavé vo givar Kot pnoevikd. E101kd 0TS TEPUTTAOCELS EKEIVES TOV pIKpopesaia emyeipnon 0o cuppeTéyel 6To TPoOypappo
pe 800 TOVAAYIGTO AEVOVVTIKG OTELEYN, TOTE TO MOAVOTEPO dev O £)EL 0MOL0OTOTE OIKOVOUIKO KOGTOS EEUIPOVUEVOV TMOV
vevpdtov ko tov O.ILA.

[Ipdkettor TPAYHOTIKA Y10 (0L OVETOVEANTTY] KOlU OLKOVOMIKG GUUOEPOVOE cvukalpio TOL TPocPEpetar Yo avafaduion tov
Kvurpuokov Enyyeipnoeov a@od 1o mpaypotikd k66T0G GUUIETOYXNG oV SV LINPYE M Emyoprynon g Apyng Ba Ntav Tovidyiotov
€1995 kot Tpotpémovtat OAOL OTTMG TV EKUETAALEVOOVY GTO ETOKPO.

HNIZETONOIHTIKO NAPAKOAOYOHXHY
To KEBE 0a gpodidoet 6Aovg toug cuppetéyovieg pe Ilictoromrcd apaxorobtbnong.

H mpaxtikn gvon kot o THnog ToL TPOYPALLATOS ival avepd 0Tt BETOVY TEPLOPIGHOVG GTOV APIOUO TOV GUUUETOYMV (25 emyelpNoELs)
YU owtd Oa yivovtal dexTéC autioelg katd oelpdv tpotepordtnTac. Televtaio nuepounvio yio nAmoelg cvppetoyns eivor n Teraptn

30 Amprriov 2014.

INo neproodtepeg TAnpogopies 60ov a@opd 10 KUOAPO KOGTOS CUUPETOYNS G EMIONG KOL Y0 ONAMGELS GUUUETOYNG,
nopokoreicOe 0T emkovoveite pe Tov K. Xpioto Tavreré oto KEBE, TnA. 22889840, ¢at. 22668630

Me extipnmon,
Xpiotog Tavtehés
v I'evikd Tpoppotéa

/TB
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ANAAYTIKO ITPOTPAMMA
TUESDAY 06/05/2014

08:30 — 08:45

08:45 — 09:45
(1.00)

09:45 -10:45

10:45—-11:00

11:00 — 13:00
(2.00)

13:00- 14:00

14:00 — 15:45
(1.75)

15:45 - 16:00

16:00 — 17:15
(1.25)

Registration

THE CYPRUS FINANCIAL CRISIS

- Origin of the Cyprus financial crisis: sovereign loans to Greece; Non-performing loans;
Government deficits and debts

- European Architecture for crisis management: European Financial Stability Facility (EFSF),
European Stabilisation mechanism (ESM), European Central Bank and Eurogroup

- What changed in the Eurogroup decision to bail-in Cypriot depositors

- The role of Germany in portraying Cyprus as a mafia state-examples of online negative PR that
were never answered by the Cypriot government

Case Study: How Cyprus Failed to Manage its Online Reputation

PRINCIPLES OF ONLINE PR

- Opportunities and threats in online reputation management and online PR

- Famous examples of «black» PR and online blunders

- Developing your strategic matrix for online brand and reputation management
- Minimum time and cost requirements for online PR and brand management

- Minimum technical requirements for online PR and brand management

Coffee Break

MANAGING ONLINE PUBLIC RELATIONS & BRANDING

- Creating and Conveying Brand Identity Online

- Why offline Cypriot and Greek brands do not translate online

- How social media amplify PR and brand threats and opportunities

- Tools for tracking and measuring online news, threats and opportunities
- Crafting and disseminating your core brand and PR message

- A 10-step strategy for online branding and PR in Cyprus

Case Study: Outlines of the 10-Step strategy for Each Firm

Lunch Break

INBOUND MARKETING PRINCIPLES AND STRATEGY

- Inbound Marketing Architecture

- A strategic approach to digital marketing for professional services firms

- What professional services firms need to do to deploy inbound marketing

- Gaining customers and safeguarding your brand through inbound marketing
- Payment versus content marketing

- Necessary pre-requisites in time, skills, knowledge

Coffee Break

CORPORATE WORKSHOP
Developing an inbound marketing plan for each paritipating company:
a) Defining online and offline customer segments
b) Determining language and communications parameters
¢) Defining web content
d) Writing articles and news posts
e) Defning direct marketing
f)  Defining social media marketing
g) Linking online and offline marketing,branding and PR
h) Defining and measureing your results

>uvoAikn kaBapr dIGpKeIa 7 WPESG
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WEDNESDAY 07/05/2014

08:45 —10:45 CONTENT MARKETING AND ONLINE BRAND MANAGEMENT
(2.00) - Determining your brand and reputation
- Defining your core message
- Developing high quality online content
- Articles, whitepapers, blogs, photographs
- Case Studie: - Drafting an Online Press Release or News Item
- Developing Customer References

10:45 —11:00 Coffee Break

11:00 — 13:00 TECHNICAL COPYWRITING
(2.00) - Optimising website pages and content for search
- Using Google Analytics and Google Webmaster to understand current trends
- Using Google Adwords Keyword Tool Finder to select keywords
- Quantitative and frequency analysis of keywords in text

13:00- 14:00 Lunch Break

14:00 — 15:45 CONTENT MARKETING, PR MANAGEMENT AND SOCIAL MEDIA
(1.75) - Using social media for reputation and brand management and inbound marketing

- P2P Networks: Facebook, LinkedIn, Google+
- Graphic and Image Networks: Pinterest, Instagram, Picasa
- Presentation and Text Sharing: Slideshare, Scribd
- Video Sharing: Youtube, Vimeo
- Google Maps and other applications
- Case Studies News Posts, Press Releases and Events on Social Media

15:45 - 16:00 Coffee Break

16:00-17:15  DIRECT COMMUNICATIONS WITH CLIENTS AND THE PUBLIC
(1.25) - Generating eMail Newsletters and eMail Marketing Tactics
- Developing customer and contact databases
- Case Studies Using MailChimp

17:15—-17:30  Conclusion and final review
(0.25)

>uVvoAIKn kKaBapr] SIAPKEIa 7 WPES
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