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Kvproy,

To Kvmpuokd Epmopikd & Biopnyavikd EmyeAntiplo péoa ota mhaicio g méylog TOATIKNG TOV Yo d10pYAvmon EXYHOPOOTIKAV
TPOYPUUUATOV TTOV VO OVTOTOKPivovTol dueca otlg eSokpIBOUEVEG VAYKEG TOL EUTOPOPBIOUNYOVIKOD KOGHOV, J0PYOVAVEL GE
ovvepyacio pe 1o EBE Asgvkwoiog kot ™ Movada Evnuépmong tov Evpomaikod Kévipov Emyeipnpoatikng mpiéng Kompov
oepuvaplo pe Bépa
« INBOUND MARKETING AND ONLINE REPUTATION MANAGEMENT
FOR CYPRUS SMALL ENTERPRISES»

H owovopkn kpion oty Kompo €xet dnpovpynoet coPapd mpofrnquate erung yio ti¢ Kuaplokég entyeipnoeis. 1dwitepa opmg and
TV TPOQOVY EAAELYT] KEPOAGIOV KIVIOTMG, Ol LUKPEG EMXEPNCELS amd SLAPOPovg KAAGOVS £XOVV VIOGTEL KOl EMTALOV OTLOVTIKA
TPOPAMUATA OTTMG .. 1) VITOYPEMCN Y10 AUEST) TANPOUY TOV EEVOV / eyYDPLOV TPOUNOELTMY TOVG, TN dPUCTIKT LEIMON TOV TOANGEDV
TOUG K.0.K.

EmumAéov o1 pukpég emyeipnoelg eivar ovtég mov cuvilwg eival AMyodtepo 1KaVES Vo aVTIOPACOVY GTOTEAECUATIKG G 0vTO TO €id0g
Kkpiong aeod dev &xovv ta LESH ACKNONG TiEoNS otV KLPEPYNOT, EXOVV TEPLOPIGUEVOVG TOPOVG / amoBeaTiKd Kot dgv €YOovV TO
€EE10IKEVEVO KOVO TPOoHOTIKS Yo v AAPet ypriyopa dpactikd pétpa. Emmiéov ta péoa poalikng evnuépoong kot iaitepa ta debvi
dev Kévouv didkpion HETOED LIKPOV Kol TOV UEYOA®V XPUOTOTIOTOTIK®OV / AOYIOTIKAV ETOLPEWDV TOV £YOVV enm@eAndel amd to
kafeotdg g KOmpov mg d1ebvig emyepnpotikd K€vpo.

To mapdv oepvapio €xet oxedlaotel pe fAoT TIG OVAYKES TOV HUKPOV ETLYEPNCEDV YO TNV OVTIILETOTION NG Kpiongc. Exet oyediacbel
Yo, TNV VITOGTAPLEN TOV UIKPOV EMYEPNCEDV OAAG Kot Yo Vo, ovorrtOgetl pio pakpompdbeoun otpatnykny tpocsyyong oto Béua
dwayeipiong tng online erung tovg kot tov Inbound pdpketvyk. O PBacikdg oKOTOG TOL TPOYPAUUOTOG AVTOL gival akpiPdg vo
emkevipwbel oto Bpa ¢ en@vopiog (brand) kou otn dtayeipion g ENUNG Kol TOG avTd UToPel va. enttevydel YpPNCILOTOIDVTIC TLG
TeYVIKEG Tov Inbound pdpreTvyk.

To Inbound pépketivyk givor o online d1001KaGi0 LAPKETIVYK KOTE TNV OTO10 Ol ETALPEIES YPTCILOTOOVV dWPEQY EpYUAEio OTMS TO
mePLEYOLEVO 10TOoEAS G, To Content HAPKETIVYK, TOV UNYAveV avalntnong, Ty avartuén dpbpov, Tov HECMmY KOWMVIKNAG SIKTVMOONG
KATT ©OTE Vo TPOGEAKDOVY TEAATES KoL VO, TOVG PETATPETOVY ald EVOLOPEPOLEVOVG GE TLGTOVG TEAATEC.

H ddwaocio tov Inbound Marketing ypnoiponotel o otpotnykn dadikacio Tov TOVTICETAL LE TIG OVAYKES TOV ETULPEIDOV TAPOYNG
Enayyehpotikdv vanpesiov.

Metd v 0AoKAN PO TG KATAPTIONG O KaTapTiLOpeVOoL TPEMEL va givat e B€om va:

e KOTavoOoHV TOLG AGYOVLS, TIG SUGTACELS TNG OIKOVOUIKNG KPioNg Kol m®G ouTh yivetor ovTiAnmt ond T S1dpopeg
evilpepopeveg opadeg copmeprrappavopévev Evponaikov Idpupdtov kot Evponaikod Tomov

e Koatavoolv TG apyés dwuyeipiong g online enung (online Reputation Management) kot g owayeipiong tng online
enovoupiog (online Brand Management)

e avaAvovv TV gumopiky exmvupio Tovg (brand) omd S14QOPES ONTIKEG YOVIEG CUUTEPIAOUPOVOUEVOV OUTH TOV TELUTMV,
enavatonofeTodv Kot Sopopomolovy T online em@vopios TG €TOIPEiG TOVG Yo TEAATES, £YX®PLOVG Kot debvelg
OVTOYOVIOTEG

e  vamTOOGOLV online TEPLEXOLEVO Y10 AVTILETMOTIOT UPVNTIKOV GTEPEOTLTTOV KaL EVioyvong ¢ online Tapovcing Tovg

o avTAneBoVV T1§ apyég Tov Inbound Marketing, kaBdg Kot AAADV BUCIKOV TEXVIKOV

TO MPOYPAUNG EYKPIONKE Gnoc TNV AVAA. O SMIXSIDROsIS Tou e N T R
CUHHETEXOUV UE SPYOSOTOUHNEVOUS TOUS. Of ONOIO! IKaGVOoIToIonw v OO <
Ta KPITAPIO TG AVAA. 84 TUXOUV TNS OXETIKIAS SmMIXopnynons. i . 5
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e ovamtdocovy Kot TpoBovv GpBpa online, deAtio TOTOV KOl ETAPIKAV avaPopdV (corporate references) yio va EViGyOOLV
7o Inbound Marketing ko1 To Online Brand Management

e ypnowyomowobV dwpedv Swudiktvokd epyaieio. ovumepropPfovopévovr tov Google Keywords Tool Finder, Google
Analytics, Mailchimp kot dAAda yio Stoxeipion g online @iung Kot eL@vupiog Toug

To mpdypappa omgvBivetar oe Idoktnteg, I'evikovg AtevBuvtéc kor YrmodievBuvtég Tunudtov ITAnpoeopiknie, Mdpketvyk kot
GTPATIYIKOD GYEOLUCLOD IKPDV EMLYEIPNOEMV.

H AOMH TOY TIPO'PAMMATOX
To pdypoppa ToL gival TPAKTIKAG PVONG TEPIAUUPAVEL TOGO I3PVLATIKT OGOV KOl EVOOETYELPTOLOKT] KATAPTION.

MEPOX A' IAPYMATIKH KATAPTIXH)
H 18povpotiki kozdption (1" ddon) Oa Sie&aydei petatd tov nuepounvidv 06-07/05/2014.

MEPOX B’ (ENAOEHNIXEIPHXIAKH KATAPTIXH) 08/05-06/08/2014

O exnadevtig Bo apiepmdosl 7 dpeg o€ KAOE EMyeipnon LE EMICKEYN TOV GTO YMPO TNG emyeipnong yo e&edikevpévn emi TOmMOL
peAETN Kot ouINTNOT TOV EQUPLOYDY TOV Ba Tpénet va AGBovv ydpa 0T GUYKEKPLLEVT] ETLYEIPTION.

ATAAYKAAIA
Eyydmon yio tv emttoyio tov entpop@otikod tpoypappatog mov 0o defaydel otnv AyyAikn yAdooo amotelel To yEYOVOg OTL 6° aVTO
0o 618aEer 0 EAAnvoauepikavog spmeipoyvaopovag Philip Ammerman.

AIAPKFEIA KAI XQPOX AIEEAT'QI'HE
Adpkera 21 dpeg and Tig omoieg ot 14 apopovv 1o pupaTkd HEPOG Kat ot 7 1o gvdoemyepnotlokd népoc. To mpdypappa Oa deayei
oto Zgvodoycio HILTON.

To mpdypappo €xet eykpBel amd v Apyn Avamtuéng AvBpomivov Avvapukod cav mpodypappa (otikng onnocios. To kabopd kKdoT0g
GUUUETOYNG OTO EMUOPPOTIKO TPOYPOUUo (LETE amd T oYeTIKY emyyopnynon g Apyng ovpeovae pe to Nopo Ilepi Anpociov
Evioydoemv) e€optdrarl and 514popovg Topayovtes Onmg Tov aplipd Tmv epyodoTOVHEVMY TNG emtyeipnong mov o cLUUETACYOVY GTO
TpoOypappa, to péyedog e enyeipnong kKin. Iopokerd GNUELDOGTE 0TI 6TIC TAEIGTES TEPUTTAOGELS TO KOOUPO KOGTOS GOUNETOYNG
givan mOBavo va givor kot pndevikd. E1dikd 6Tig mEpatOGELS EKEivES TOV pikpopesaio emyeipnon 0o cvoppeTéyel 610 TPOYPOULO.
pe 000 TOVAGYLGTO S1EVOVVTIKG 6TEAEYN, TOTE TO MOAVOTEPO OEV OO £)EL OTOLOONTOTE OLKOVOUIKO KOGTOG EEQLPOVUEVOV TOV
vevpdtov ko tov O.ILA.

[IpdKertonr TPOAYUOTIKE Y10 [0 OVETOVEANTTY] KOl OUKOVOMIKG GUUQEPOVGA €VKOLPIOL OV TPOCOEPETAL Yo avoPaduion Tmv
Kvunpuokadv Emyelpiicenv agol 10 Tpaylotikd KOGTOC GUUUETOXNS oV eV LINPYE M Emyoprynomn ™G Apyns Ba ftav TovAdylotov
€1995 kot TpotpémovTal OO OTMG TNV EKUETAAAEVBOVY GTO EmaKpO.

HOIXTONOIHTIKO IMAPAKOAOY®HXHY
To KEBE 06a epodidoel 6Aovg toug cvppeteéyovteg pe [liotomromricod Iaparxorovnong.

H npaktikn ¢hon kot o THTog 100 TPOYPALATOS Etvar pavepd 6Tt BETOVY TEPIOPIOLOVE GTOV UPLOUO TOV CUUUETOXDV (25 emyelpoELS)
YU avtd Bo yivovion deKTEG auTHoEIS KATd oelpdy TpotepondtnTas. Televtaia nuepounvio yio SnAmcelg coppetoyng etvan n TeTdptn
30 Anprriov 2014,

INo meprocoTepeg mAnpopopics 660V 0Popd TO KoOOPO KOGTOG GUUHETOYNS G EMIONG KOl Y0 ONAMGELS GUUUETOYNG,
nopokoieicOe 0Tmg emkowvoveite pe Tov K. Xpicto Tavreré oto KEBE, . 22889840, ¢pag. 22668630

Me gxtipnon,
Xpiotog Tavterég
yia I'evikd Tpoppatéo

ITB
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TUESDAY 06/05/2014
08:30 — 08:45 Registration

08:45-09:45 THE CYPRUS FINANCIAL CRISIS
(1.00) - Origin of the Cyprus financial crisis: sovereign loans to Greece; Non-performing loans;

Government deficits and debts

- European Architecture for crisis management: European Financial Stability Facility (EFSF),
European Stabilisation mechanism (ESM), European Central Bank and Eurogroup

- What changed in the Eurogroup decision to bail-in Cypriot depositors

- The role of Germany in portraying Cyprus as a mafia state-examples of online negative PR that
were never answered by the Cypriot government

Case Study: How Cyprus Failed to Manage its Online Reputation

09:45-10:45  PRINCIPLES OF ONLINE PR
- Opportunities and threats in online reputation management and online PR
- Famous examples of «black» PR and online blunders
- Developing your strategic matrix for online brand and reputation management
- Minimum time and cost requirements for online PR and brand management
- Minimum technical requirements for online PR and brand management

10:45 - 11:00 Coffee Break

11:00 — 13:00 MANAGING ONLINE PUBLIC RELATIONS & BRANDING
(2.00) - Creating and Conveying Brand Identity Online
Why offline Cypriot and Greek brands do not translate online
- How social media amplify PR and brand threats and opportunities
Tools for tracking and measuring online news, threats and opportunities
Crafting and disseminating your core brand and PR message
- A 10-step strategy for online branding and PR in Cyprus
Case Study: Outlines of the 10-Step strategy for Each Firm

13:00- 14:00 Lunch Break

14:00 — 15:45 INBOUND MARKETING PRINCIPLES AND STRATEGY
(1.75) - Inbound Marketing Architecture
- A strategic approach to digital marketing for professional services firms
- What professional services firms need to do to deploy inbound marketing
- Gaining customers and safeguarding your brand through inbound marketing
- Payment versus content marketing
- Necessary pre-requisites in time, skills, knowledge

15:45 — 16:00 Coffee Break

16:00 - 17:15 CORPORATE WORKSHOP
(1.25) Developing an inbound marketing plan for each paritipating company:

a) Defining online and offline customer segments
b) Determining language and communications parameters
c) Defining web content
d)  Writing articles and news posts
e) Defning direct marketing
f)  Defining social media marketing
g) Linking online and offline marketing,branding and PR
h) Defining and measureing your results

>uvoAikA kaBapn didpKela 7 WPeg
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WEDNESDAY 07/05/2014

08:45—-10:45 CONTENT MARKETING AND ONLINE BRAND MANAGEMENT
(2.00) - Determining your brand and reputation
- Defining your core message
- Developing high quality online content
Articles, whitepapers, blogs, photographs
Case Studie: - Drafting an Online Press Release or News Item
- Developing Customer References

10:45 - 11:00 Coffee Break

11:00 — 13:00 TECHNICAL COPYWRITING
(2.00) - Optimising website pages and content for search
- Using Google Analytics and Google Webmaster to understand current trends
- Using Google Adwords Keyword Tool Finder to select keywords
- Quantitative and frequency analysis of keywords in text

13:00- 14:00 Lunch Break

14:00 — 15:45 CONTENT MARKETING, PR MANAGEMENT AND SOCIAL MEDIA
(1.75) - Using social media for reputation and brand management and inbound marketing

- P2P Networks: Facebook, LinkedIn, Google+
- Graphic and Image Networks: Pinterest, Instagram, Picasa
- Presentation and Text Sharing: Slideshare, Scribd
- Video Sharing: Youtube, Vimeo
- Google Maps and other applications
- Case Studies News Posts, Press Releases and Events on Social Media

15:45 — 16:00 Coffee Break

16:00-17:15  DIRECT COMMUNICATIONS WITH CLIENTS AND THE PUBLIC
(1.25) - Generating eMail Newsletters and eMail Marketing Tactics
- Developing customer and contact databases
- Case Studies Using MailChimp

17:15—-17:30 Conclusion and final review
(0.25)

>uvoAikA kaBapr| didpKela 7 WPEG
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