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Agvkooia, 28 Iavovapiov 2014

POx: ‘Orovg TOVG EVOLHPEPOIEVOVG
ATIlO: I'eviko IN'pappatéa
OEMA: «INBOUND MARKETING AND ONLINE REPUTATION MANAGEMENT IN THE CYPRUS

PROFESSIONAL SERVICES SECTOR»
Agvkooio In ®don:  25-26/02/2014 (Eevodoyeio HILTON PARK)

Kvproy,

To Kvmpokd Epmopikd & Biopnyovikd EmyeAntiplo péca ota mAaiclo TG miylog TOALTIKAG TOL Y10, S1opydvedon ETHOPOOTIKMOV
TPOYPOUUUATOV TOV VO OVTOTOKPivovTol dueca otlg eSokpIPOUEVEG AVAYKEG TOL EUTOPOPBIOUNYOVIKOD KOGHOV, J0PYOVAVEL GF
ovvepyacio pe 1o EBE Asgvkwociog kot t Movada Evnuépoong tov Evponaikod Kévipov Emyeipnpotikig Tmpiéng Kompov
oepuvaplo pe Oépa
«INBOUND MARKETING AND ONLINE REPUTATION MANAGEMENT IN THE CYPRUS
PROFESSIONAL SERVICES SECTOR»

H owovopum kpion oty Kompo €xet dnpovpynoet cofopd mpofAnpote 6To Topén TOV EXAYYEALATIKOV VINPEcIdV. To kobpepa TV
KatafécemV oe CLYKEKPILEVO TpameliKd Wpvpata Kafdg Kat 0t d1dpopot TOTOTIKOL EAeYYO0L Kot TEPLOPLIGHOL £xovy Khovicel cuBépela
v ewova g Kompov mg kévrpo S1eBvdv ¥pnIaTookovopKdY DINPECIOV.

Eivat amopaitnto yio Toug Topoyng EmayyEALATIKMY VINPECLOV, 01 OTOI0L £X0VV AUEGO GLUPEPOV GTI SLOTNPNCT TG AKEPALOTNTOS KOt
gAxvotikottog ¢ Konpov, va avardpovv tpetofoviio a&lomoidvtag mAnpmg To 16popa StadtkTtuakd epyoieio ®ote va Pedtidoovy
TV MU TOCO NG ETALPELNG OPYAVIGHOD TOVG OGO KoL TNG XDPOG YEVIKOTEPQ.

O Booikdg 6KOTOG TOV TPOYPANTOG 0VTOV glvar va emkevipwbel ato BEpa g erwvopiag (brand) kot oty dtoyeipion g EMUNG Kot
TG 0vTd pmopel va emttevybel ypnoonowdvtag Tig texvikég tov Inbound Marketing. To Inbound Marketing eivor o online
dwadtkooio. LAPKETIVYK KOTO TNV 0mOoio Ol €TOPEiEC YPNOLUOTOIOVV dmpedv gpyoleinn OnmMG TO TEPIEXOUEVO 1GTOGEAMDNG, TO content
Marketing, tov pnyavev avalnnongs, tnv avantuén apbpav, Tov PECH KOWMVIKNAG SIKTOMONG KAT MGTE Vo TPOGEAKHOVV TEAITEG Kot
VOl TOVG LETATPETOVY OO EVOLOLPEPOLEVOVS GE TIGTOVG TEANTES.

H ddwaocio tov Inbound Marketing ypnoiponotel o otpotnykn dadikacio Tov ToVTICETAL HE TIG OVAYKES TOV ETULPELDOV TAPOYNG
Enayyehpotikdv vanpeciov.

Metd v 0AOKA PO TG KaTdpTiong ot Kotoptilopevol mpénet vo. eival o€ Béon va:

®  KATAVOOUV TOLG AOYOVG, TS SLOOTAGES TNG OIKOVOWIKNG Kpiong Kot g ovth yivetar avtiAnmm amnd Tig d1dpopeg
EvOl0pEPOUEVEG Opadeg ovumeplapfovopévov Evporaikdv Idpvpdtov kat Evporaikod Tomov

e Kkatavoolv TIC apyés dlayeiptong ¢ online enung (online Reputation Management) kot t¢ online doxgipiong g
enwvopiog (online Brand Management)

e avaAvovv TV eumopikn enmvopio tovg (brand) omd S1GQOPEG ONTIKEG YOVIEG CUUTEPIAAUPOVOUEVOV OVTH TOV TEAUTOV,
enovatonofeTodv Kot Spopomolovv Tn online em@vopio TG etoupeiog TOvg Yo TEAATES, £YXDOPLOVS Kot Otebveig
OVTOY®OVIOTEG

e  vaTTOCOGOLV online TEPIEXOEVO Y10 OVTILETMOTION OPVITIKOV GTEPEOTLTOV Kot EVIoYLOoNG TG online TapovGiog TOVG

o avTAneBovv Tic apyég tov Inbound Marketing, kabmg kot dAL®V Pacikdv TEXVIKOV OT®G TO search engine otpimisation
(SEO), content marketing keyword optimisation K.A.7.

e avamtOiocoLV Kot Tpombovv dpbpa online, deAtiol TOTOV KOl ETAPIKMV OvoPOpAOV (corporate references) yia va evieyvovV
to Inbound Marketing kot to Online Brand Management

®  YPNOYWOTOOVV dwPedv dadiktvaKkd epyoreion ocvpmeprappavopévov tov Google Keywords Tool Finder, Google
Analytics, Mailchimp kot dAAa yio Starxeipion tng online @NUNG KO EXWVOUING TOVG

To mpdypappa omgvbivetar coe Idoktnteg, [evikovg AevBuviég kot YrmodievBuvtég Tunuatov [Minpoeopiknie, Mdapketivyk Kot
GTPATIYIKOD OYESOCHOD TOV EMAYYEAUATIKOV vanpecwdv (.. EAeyktucd xot Awmyopicd ypageio, XZoppfovior Emiyeipricenv,
Tpomrelikd, Xpnpatoowovopd I'pageia, Aceaiicticd [dpdpara, K.a.).

To Mpoveauua cvkeiGnxe anc Tny AVAA. O Smxcionoeic mow

CUUUETEXOUV UE SPYOSOTOUHNEVOUS TOUS. Ol ONOIO! IKAVOIToIOUW e AT

o o iTnBIo TG AVAA. Ba TUXOUY TNG CXETIKAGS CMIXODNYNONS. i 5 s
A=y
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H AOMH TOY [TIPOI'PAMMATOX
To pdypoppa ToL gival TPAKTIKAG PVONG TEPIAUUPAVEL TOGO I3PVLATIKT OGOV KOl EVOOETIYELPTOLOKT] KATAPTION.

MEPOX A' JAPYMATIKH KATAPTIXH)
H 8popotiki kozdption (1" @don) Ba Sie&aybei petatd tov nuepounvidy 25-26/02/2014.

MEPOY B’ (ENAOENIXEIPHYXIAKH KATAPTIXH) 27/02-25/05/2014
O exmadevtng Bo apiepmdost 7 dpeg o€ KAOE EMYEIPNON LE EMICKEYT TOV OTO YMPO TNG EMyEipNoNg Yo e&edcevpévn eni TOTOL
HeLETN Kot GVLNTNOT TOV EQUPHOY®V TOV o TTpénel va AABovY Ydpo GTn GLYKEKPLUEVT EMLYElpNON.

ATAAYKAAIA
Eyydnon yw v enttvyio Tov MUOpPOTIKOY TPoypapiatog tov Ba die&aybel oty AyyAik YA®Goo amotelel To yeyovog 0Tl 67 avTtd
0o 6183aEer o EAAnvoapepikavog spmeipoyvopovag Philip Ammerman.

AIAPKFEIA KAI XQPOX AIEEAT'QI'HE
Abpketa 21 dpeg and T1g omoieg ot 14 apopovv 1o pupaTikd HEPOG Kat ot 7 1o gvdoemyepnotlokd népoc. To mpdypappa O deayei
oto Egvoooyeio HILTON PARK.

To npoypappo €xet eykpdel amd v Apyn Avarntoéng AvBpdmivov Avvapkod cav Tpdypappe (otikng onuaciog. To kabapd k66TOC
GUUUETOYNG OTO EMUOPPOTIKO TPOYpOpo (HETd amd T oXeTIKY emyyopnynon g Apyng ovpeovae pe to Nopo Ilepi Anpociov
Evioydocemv) e€optdratl and d14Qopovs mapdyovies OTmG ToV oplpd TV pYOS0TOVUEVAOV TNG EMLYEIPNONG TTOL O GLUUETAGYOVY GTO
TpoOypappa, to péyedog e enyeipnong kKin. Iopokerd oNUEIDOOTE 0TI 6TIC TAEIGTES TEPUTTAOGELS TO KOOUPO KOGTOS GOUNETOYNG
gival mOavo va givor kor pndevikd. E1dka oTig TEPITTOGELS EKEIVES TOV pKpopgsaia emxvyeipnon 0o coppetéyel 610 TPdypoppa
pe 6Vo TovrhaxioTo drevVBVVTIKG oTEAEYM, TOTE TO MOBAVOTEPO deV OO Y€l OTTOL0ONTOTE OIKOVOUIKO KOGTOG EEULPOVUEVAOV TV
vevpdtov ko tov @.ILA.

[IpdKertonr TPOAYUOTIKG Y10 [0 OVETOVEANATY] KOl OUKOVOMIKG GUHQEPOVGA €VKOLPIOL OV TPOCOEPETAL Yo avoPaduion Tmv
Kvunpuokadv Emyelpiicenv agol 10 Tpaylotikd KOGTOC GUUUETOXNS oV eV LINPYE M Enyoprynomn ™G Apyns Ba ftav TovAdylotov
€1995 kot Tpotpémovial OO0t OTMG TV EKUETAAAEVBOVY GTO Emakpo.

HNIXTONOIHTIKO MAPAKOAOY®HYXHX
To KEBE 00 gpodidoet 6hovg tovg cuppetéyovieg pe [loromomtikd IapakorobOnong.

H mpaxtiki] g1 Kot 0 THT0G TOV TPOYPAUUATOS Eival avepd Tt BETOVV TEPLOPIGUOVG GTOV OPLOO TOV GUUUETOXOV (25 emtyelpnoels)
YU anTo6 Ba yivovtol SEKTEC ATNOELS KATA GEPAV TpoTePadOTNTOG. Tedevtaio nuepounvia yo dSnAdoelg cvppetoxns etvar n Iépmwtn 20
Defpovapiov 2014.

INo meprocoTepes mAnpopopics 660V 0.opd TO KoOOPO KOGTOG GUHHETOYNG OG EMIONG KOl Y0 ONAMGELS GUUUETOYNG,
nopokoieicOe 0Tmg emkowvoveite pe Tov K. Xpicto Tavreré oto KEBE, . 22889840, ¢pag. 22668630

Me gktipnon,
Xpiotog Tavtelécg
yia I'evikd Tpappatéo

ITB
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TUESDAY 25/02/2014
08:30-08:45 Registration

08:45-09:45 THE CYPRUS FINANCIAL CRISIS
(1.00) - Origin of the Cyprus financial crisis: sovereign loans to Greece; Non-performing loans;

Government deficits and debts

- European Architecture for crisis management: European Financial Stability Facility (EFSF),
European Stabilisation mechanism (ESM), European Central Bank and Eurogroup

- What changed in the Eurogroup decision to bail-in Cypriot depositors

- The role of Germany in portraying Cyprus as a mafia state-examples of online negative PR that
were never answered by the Cypriot government

Case Study: How Cyprus Failed to Manage its Online Reputation

09:45-10:45  PRINCIPLES OF ONLINE PR
- Opportunities and threats in online reputation management and online PR
- Famous examples of «black» PR and online blunders
- Developing your strategic matrix for online brand and reputation management
- Minimum time and cost requirements for online PR and brand management
- Minimum technical requirements for online PR and brand management

10:45-11:00 Coffee Break

11:00 - 13:00 MANAGING ONLINE PUBLIC RELATIONS & BRANDING
(2.00) - Creating and Conveying Brand Identity Online
- Why offline Cypriot and Greek brands do not translate online
- How social media amplify PR and brand threats and opportunities
- Tools for tracking and measuring online news, threats and opportunities
- Crafting and disseminating your core brand and PR message
A 10-step strategy for online branding and PR in Cyprus
Case Study: Outlines of the 10-Step strategy for Each Firm

13:00- 14:00 Lunch Break

14:00 — 15:45 INBOUND MARKETING PRINCIPLES AND STRATEGY
(1.75) - Inbound Marketing Architecture
- A strategic approach to digital marketing for professional services firms
- What professional services firms need to do to deploy inbound marketing
- Gaining customers and safeguarding your brand through inbound marketing
- Payment versus content marketing
- Necessary pre-requisites in time, skills, knowledge

15:45 — 16:00 Coffee Break

16:00-17:15 CORPORATE WORKSHOP
(1.25) Developing an inbound marketing plan for each paritipating company:

a) Defining online and offline customer segments
b) Determining language and communications parameters
c) Defining web content
d)  Writing articles and news posts
e) Defning direct marketing
f)  Defining social media marketing
g) Linking online and offline marketing,branding and PR
h) Defining and measureing your results

ZuvoAikn kaBapn Sidpkeia 7 WPEg
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08:45 -10:45 CONTENT MARKETING AND ONLINE BRAND MANAGEMENT
(2.00) - Determining your brand and reputation
- Defining your core message
- Developing high quality online content
Articles, whitepapers, blogs, photographs
Case Studie: - Drafting an Online Press Release or News Item
- Developing Customer References

10:45-11:00 Coffee Break

11:00 —13:00 TECHNICAL COPYWRITING
(2.00) - Optimising website pages and content for search
- Using Google Analytics and Google Webmaster to understand current trends
- Using Google Adwords Keyword Tool Finder to select keywords
- Quantitative and frequency analysis of keywords in text

13:00- 14:00 Lunch Break

14:00 — 15:45 CONTENT MARKETING, PR MANAGEMENT AND SOCIAL MEDIA
(1.75) - Using social media for reputation and brand management and inbound marketing
- P2P Networks: Facebook, LinkedIn, Google+
- Graphic and Image Networks: Pinterest, Instagram, Picasa
- Presentation and Text Sharing: Slideshare, Scribd
- Video Sharing: Youtube, Vimeo
- Google Maps and other applications
- Case Studies News Posts, Press Releases and Events on Social Media

15:45 — 16:00 Coffee Break

16:00-17:15 DIRECT COMMUNICATIONS WITH CLIENTS AND THE PUBLIC
(1.25) - Generating eMail Newsletters and eMail Marketing Tactics
- Developing customer and contact databases
- Case Studies Using MailChimp

17:15—-17:30 Conclusion and final review
(0.25)

TuvoAikn kaBapn Sidpkeia 7 wpeg

New®. IpiBa Alyevr) 38 & Ashnyimpyn 3, T.0. 21455, 1509 Acukwoia, Kunpog, TnA. + 357-22889800, ®at. + 357-22668630,E-mail:chamber@ccci.org.cy



