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Agvkooia In ®aon:  11-12/12/2013 (Eevodoycio HILTON)

Kopuot,

To Kvmpuokd Epmopikd & Biopnyovikd Empeinmplo péco oto miaicle ¢ Taylog TOATIKAG TOL Yo dlopyavmon
EMUOPPOTIKOV TPOYPUUUATOV TOL VO OVTOTOKPIVOVTOL GUESO 6TIG eEaKPIPOUEVES AVAYKES TOV EUTOPOPBLOUNYOVIKOD
KOGLOV, dlopyavmvel oe cvvepyooio pe ) Movadae Evnuépwong tov Evponaikod Kévipov Emyeipnuatikng Xtipiéng
Kompov cepvapro pe 8épa:

« INNOVATIVE ECOMMERCE AND ONLINE MARKETING SOLUTIONS FOR SMALL
BUSINESSES IN CYPRUS »

To otpamnyiKd avtd EMUOPPOTIKO TPOYpoppo eivor oyedlacpévo axpipmg va Pondncel Tovg CLUUETEXOVIES TOL
mpoépyovtal omd HIKpES emyelpnoels (uéxpt 49 dropn) mdg vo yopdEovv PECH KOVOTOMK®OV TPOGEYYIGEWV TNV
GTPOTNYIKN TOV EMYEPNOEDY TOVG GE GYECT HE TA NAEKTPOVIKE GLGTUATO TPODONGNE KOl TPOPOANC TV TPOTOVTOV Kol
VANPESIDY TOLE AELOTOIDVTOC TANPWOC TIC TEPUCTIEG TPOOTTIKES KO OVVATOTITEG TOV TPOGPEPOVY Ol EQUPUOYEG TOv E-
Marketing kotw E-Commerce.

InUEIDVETOL OTL TO TPOYPOUUO OEV €ivar TeYVIKNG @OONC Kol 0ev omoutel Teyvikég kot e&edikevuéveg yvooelg. Ot
TEPMTOCIOKEG PEAETEG Kol T Tapadeiypato 0o TPOGAPUOGTOUV MGTE VO KAADTTOV OAO TO QACLO TMOV EMLYEPNCEDY TOV
0o T0 mopakolovbnGouv.

Metd TNV 0OAOKANP®OT TNG KATAPTIONG O KatapTiLopevol mpénet va ivan og Béom va:

- ovTiapPdvovtal T TEPAoTIH ONUOGTIO TTOV EYEL Y10 TNV ENLYEIPNOT / OPYOVICUO TOLG 1| OVATTLET GTPOTIYIKYG Yo
niextpovikn mpomdnon (eMarketing) kot niextpovikd gundpio (eCommerce) kot vo yvopilovv TG amottioelg
KO VTTOYPEDCELG TTOV EYEL LA TETOLOV €160VE EMEVOVOT

- yvopilouv Tic TEXVIKEG ekelveg oL Ba TOVG EMTPEMOVY VO EMTUYYAVOLY YNAOTEPT KATATOLY OTIG S1APOPES
unyavég avalninong (search engine optimisation — SEQ)

- avomtHovy M va EMAVOOYXESIACOVY TNV LIAPYOVLOO OTPATNYIKY] TNAEKTPOVIKOD gumopiov (ecommerce)
YPNOYLOTOIOVTOG E01KN pebodoroyia

- yvopilovv g vo TapakoAovfolv Kol va 0E10Tolo0V TANP®G TIG OTATIOTIKESG KOl GAAEG TANPOPOpPIES GE oo LE
NV 16T00EAIB TOVE 0o TNV Ypnolpomoinomn tov epyaieiov Google Analytics ka1 Google Keyword Tool

- yvopilovv mhg va ypnoipomolody to Google Adwords kot to Facebook yio vo avamtdicoovy nAEKTPOVIKNA
dwpnuon (pay-per-click Advertising)

- yvopilovv Tig didpopec emhoyéc dadiktvakng dtoenuong (online advertising) kabd¢ kot ta migovekTriuota /
pelovekTuaTo TG Kabe pedddov

To MpOoypaupa EYKpIiOnke ano Tnv AvAA. O EmMIXEIPHOEIS TTOU - Apxn AvanTuEnc
CUUUETEXOUV UE EPYOSOTOUUEVOUS TOUG, O ONOIOI IKAVOTIoIoUV Aveponivou
Ta KpITRp1a Tng AvAA, B8a TUXOUV TING OXETIKIIGC EMXopRynong. A AuvauikoU

Konpou

New®. piBa Alyevr) 38 & Ashnyimpyn 3, T.0. 21455, 1509 Acukwoia, Kunpog, TnA. + 357-22889800, ®at. + 357-22668630,E-mail:chamber@ccci.org.cy



KYMPIAKO enterprise
EMIMOPIKO KAI europe e
>
BIOMHXANIKO network S
EMMMEAHTHPIO Business Support on Your Doorstep European
Commission
EFKYKAIOZ

- o&lomolody To Kowovikd péca evnuépmong (social media) yio vo mpocseikbhovy Kot vo dNpovpyodv moetods
meAdTeg

- etoudlovv 6roTA TOV TPODTOAOYICUO TTOL OTOLTEITOL Y10 TIG GYETIKEG TOVG EVEPYELEG

- oyeddovv cOOTN O SLOEIPLOTG TEPIEXOUEVOL Y10, VOL EVIGYDOVV TIG IGTOCEAIDEG TOVG

To mpdypappo oamevBovetar oe Idoxthteg, ['evikodg AtevBuviéc wor YmodievBuviég Tunudatov IIAnpoeopikig,
MEpKeTIVYK Kol GTPATNYIKOD GYEOIOGHOD UIKPAOV ETYEPTCEDV.

H AOMH TOY TIPOTPAMMATOX
To wpodypappa Tov gival TPoKTIKNAG OoNg Teptlapfavel toco Idpvuatikn 6cov Kot Evdoemygipnoiaxkn Kotdption.

MEPOX A' IAPYMATIKH KATAPTIXH) 11-12/12/2013
H dpopotikny katdption (1" ddon) 0o die€oybei petaldp twv nuepounvidv 11-12/12/2013 kor okomd éyetl va ene&nynost

GTOVG GUUUETEXOVTEG TPOTTOVG Kot HeBddoVE avanTuéng Kot a&lomoinong TV TEPACTIOV TPOOTTIKOV Kol SUVOTOTHTMOV TOL
TPOoPEPOLV 01 epappoyég tov E-Marketing kot E-Commerce otig Mikpég Enyeiproets.

MEPOX B’ (ENAOEMIXEIPHXIAKH KATAPTIXH) 12/12/2013-13/03/2014
O exnandevg Ba aplepdcel 7 ®peg o€ KAbe emyelpnon e eXicKEYN TOV OTO YDOPO TNG EMLXEIPNONG Yo eEg1dceLUIEVT el
TOMOV PEAETN Kot cL{NTNOT TOV EPAPUOYDV TTOL Ba TPEMEL Vo AAPOVY YMDPO. GTN GLYKEKPIUEVT EMLYEIPNON).

ATIAAYKAAIA
Eyyonon yw v emrtoyio tov Empopeotikod mpoypdupatog amotedel to yeyovdg 0Tt o° ovtd Bo dddaEel o
EAMnvoopuepikdvog epmeipoyvodpovag kog Philip Ammerman.

To npoypappa Oa die€aybel otnv Ayyhikn. Enueidverol Opms 0Tt TapepPdoels Oo pmopovv va yivovior Kot otnv EAAnviknm
ekel 6mov kpiveran avaykaio agov o kKog Philip Ammerman givar yvodotng kot g EAANviKNg YA®GGOG.

AIAPKEIA KAI XQPOX AIEEAT'QI'HE
Awpkelo: 14 dpeg [dpopatiky Katdption, 7 dpeg Evdoemyeipnowoxn Kotdption. To mpdypoppa Bo deéoybel oo
Zevoooyeio HILTON oty Asvkooia.

AIKAIOMA YYMMETOXHX

To mpdypappa €xel eykpleil amd v Apyn Avdmtoéng Avlpdmivov Avvapkov cov tpoypappo {otikng onuaciog. To
Ka0apOd KOGTOC GLUUETOYNG OTO EMUOPPOTIKO TPOYpaupe e&aptdtol amd d1apopovg mapdyovteg Om®S Tov apiud tov
€PYOOOTOVUEVOV TNG EMYEIPNONG TOV B0 GUUUETAGYOVY GTO TPOYPOUud, To UEyedog tng emyeipnong Kin. Iapaxkaied
ONUELDGTE OTL GTIS TAEIGTEG TEPUTTAOGELS TO KAOUPO KOGTOG cLPPETOYIS gival mOave va gival kot pndeviké. Eidwkd
OTIC TEPITTAGELS EKEIVEG TOV PIKpopecsaio exvyeipnon 0o coppeTéyel 6To Tpoypoppa pe 600 TOVAGYIGTO O1EVOVVTIKG
oteAEYN TOTE TO TOAVOTEPO £ivar va, Py £YEL 0TTOLOONTOTE OLKOVOIKO KO6TOG eSarpovpuévov Tov DIIA.

[IpdKkettarl TPayUOTIKA Yi0L U0 GVETAVAANTTI] KOl OVKOVOULKG GURQEPOVGU EVKALPIO TOL TPOCPEPETOL Yio. avoPadpon
tov Kurplakav Enyeipfioeav a@od 10 Tpaypatikd KOGTOC GUUUETOYNG oV 0gV DINPYE M Extyopnynon g Apyng Oa ftav
TovAdyioto €1995 kot mpotpémoviotl OA0L OGS TNV EKUETAALELOOVY GTO EmAKPO.
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NIXTONOIHTIKO MAPAKOAOY®HXHY
To KEBE 8a gpodidoet 6Aovg Tovg suppetéyovreg pe Iictomomrico Iapaxorovdnong.

H wpoktiki @bon kot 0 THTOG ToL TPOYPAUUATOG Eval Pavepd 0TI BETOVV TEPLOPIGHOVE GTOV 0P1BUd TV GUUUETOXOV (25
emyepNoelg) Yy avtd Bo yivovtar dektég aTNoElg KoTd GEWPAY mpotepotdtrag. Tedgvtaio nuepounvio yio dNADGELG
ovppetoyng eivan n Tpitn 03 Aekepppiov 2013.

I teprocoTepeg TAnpo@opicg 660v aQopd 10 KaBAPO KOGTOG CUUNETOYNS OGS ETIGNG KOL Y10 ONAMGELS GUUUETOYNS,
nopaxkareice dnmg emkowvoveite pe Tov K. Xpicto Tavreié oto KEBE, . 22889840, @al: 22668630, T.K. 21455,
1509 Agvkomoia.

Me ektipnon,
Xpiotog Tavteréc
yia I'evikd T'pappatéa

ITB

ZHM.: 1) O KaBopIoPGS TOU HEYEBOUG TWV HIKPWY, HECAIWV Kal HEYAAWY ETTIXEIPMOEWY, BacileTal oTn ZuoTaon Tng EmTpormig 2003/316/EK tng 6™
Maiou 2003 OXeTIKG PE TOV OPIOUO TWV TTOAU PIKPWY, TWV MIKPWYV Kal Twv peaaiwv emxeiprioewy (BA. Emionun Eenuepida 1ng Eupwtraikng ‘Evwong L
124 1ng 20/5/2003, 0. 36). Ooeg emixeiprioeig dev IKAVOTIOIOUV TA KPITAPIA TTOU Opidel n ZUoTaon, Bewpolvtal PEYAAEG ETTIXEIPACEIS. ZUVOTITIKA, Ol
KOTnyopieg HEYEBOUG TwV ETTIXEIPATEWY gival ol aKOAOUBEG:

Koatnyopia peyé0ovg ApiBpog Et6106 kKOKhog EpyacIOV Et6106 6uvokog
emyeipnong ATmaoX0AOUUEVWV (sxot. Evpo) 160 0Y1opog (skat. Evpd)
Meydn > 250 ] (>50 Kal >43)
Meoaio <250 Kai (<50 n <43)
Mukpn <50 Kal (<10 ] <10)

o Tov éAeyxo Twv TTI0 TTAvw OTOoIXEIWV aBpoifovtal Ta apIBuNnTIKG dedouéva AWV Twv CUVOESEUEVWYV KAl CUVEPYOALOUEVWV ETTIXEIPOEWYV, OTTWG TTPOVOEI
n o Tavw ZuoTaon.

2) H emyopAynon Tou SIKAIWPATOG CUPHPETOXAG aTré TNV Apxr| divetal yia OAa Ta OTEAEXN  ETTIXEIPACEWY TTOU EUTTITITOUV OTNV KATNyopia
oTnV OTToia aTTEUBUVETAI TO TTPOYPAUUA KOl CUUQWVA PE TOV VOUO dev gival auToepyodoTOUNEVOI 1} dSNUOCIOl UTTAAANAOL.
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WEDNESDAY 11/12/2013

08:30 - 08:45 Registration

08:45-10:45 INNOVATION IN ECOMMERCE AND EMARKETING STRATEGY
(2.00) eCommerce & eMarketing Strategy in the Cyprus Tourism Sector
- Training topics
- Basic Analysis of online tourism searches, bookings and different players
- Understanding the Web 2.0 concept
- Website design and cotnent
- Balancing between graphic design and SEO
- Understanding Content Management Systems and dynamic website
- Review of social media markting and latest trends in Facebook promotion
- Analytical tools
- Understanding the prioritisation matrix for online activities: brochures — sales-customer
interaction-online promotion. Understanding “pure” online versus “clicks and bricks” models
for online
- Using the Navigation 20-point framework for evaluating the quality and integrity of websites,
ecommerce and emarketing for tourism service providers
- Case Study (Website Reviews)

10:45-11:00 Coffee Break
11:00 - 12:30 Preparing and Prioritising for ecommerce and emarketing
(1.50) - Training topics

- Defining individual and corporate expectations for eCommerce & eMarketing

- Establishing a sales funnel and 5 measurable objectives for small buisenss in Cyprus: a)
website visits, b)repeat visits, ¢) visitor intraction / call-to-action take-up, d) webiste requests,
e) website bookings

- Developing a budgeting framework for ecommerce and emarketing

- Measuring return on investment (ROI)

- Analytical tools
- Setting company and online objectives per category and per company
- Budgeting and ROI frameworks using Microsoft Excel

- Case Study
12:30-13:30 Lunch Break
13:30 - 15:30 SEARCH ENGINE OPTIMISATION
(2.00) - Training topics
- Understanding search engines (operation, keywords, algorithms, bots/
spiders)

- Search engine statistics: lading SEs, monthly & annual search volumes
- Optimising site structure and content using basic criteria:

- The Google PageRank model

- Search Link Optimisation (SLO) and link building

- Site name (domain name & domain name forwarding)

- Page title (URL)

- Keywords in site content: proximity, density, prominence, frequency

- Incoming & outbound links; Incoming links and authority hubs

- Total page population and links between the site (sculpting)

- Quality content

- Traffic and popularity

- Google Like

- Comment spamming

- Gaming search engines and blacklist activities
- Using the Google Adwords Keyword Tool Finder for site optimisation

15:30 — 15:45 Coffee Break
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15:45-17:15 SEARCH ENGINE OPTIMISATION

(1.50) - Analytical tools
- Registering Domain Names
- Domain Name forwarding
- Google adwords keyword tool finder
- Google pagerank using the google toolbar
- Google feedburner
- Keyworld numerical text analysis using MS Excel and MS Word
- Case studies

>uvoAIkA kaBapn didpkela 7 WPEeg
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THURSDAY 12/12/2013

08:45-10:30 MONITORING ONLINE STATISTICS AND PERFORMANCE
(1.75) - Training topics

- Understanding Google Analytics
- Creating a Google Analytics Account & installing the tracking code
- Visitor Reporting: Country, New vs. Returning, Browsers, Screen Resolution, Operating

System, Languages, Bounce Rate

- Traffic Sources: Direct, Search Engines, Keywords
- Content: Entry & Exit Pages, Time/ Page, # Pages/ Visitors, Navigation Analysis
- Advertising Campaigns: Measuring results of adwords, ad types and campaigns

- Using Google Analytics for content management, page sculpting and online promotion
- Adjusting / editing website content based on analytics report
- Page sculpting for internal prioritisation and ROI
- Revising and optimising pay-per-click advertising and branded campaigns

- Understanding & Using Alexa
- Alex Site Rankings in Cyprus: list of top websites by traffic
- Optimisation / site audit using Alexa
- Using Alexa to determine advertising & promotion campaigns

- Analytical tools
- Detailed coverage of Google Analytics and Alexa

- Case Studies

10:30 — 10:45 Coffee Break
10:45—-12:30 ONLINE ADVERTISING
(1.75) Pay-per-click (PPC) Campaigns

Training topics
- Establishing online advertising campaign (PPC) objectives and budgets
- Determining customer demographics and advertising reach
- Setting up and using Google Adwords
- Setting up and using Facebook Ads
- Using the Facebook Marketplace
- Analytical tools
- Google Adwords, Facebook Ads, MS Excel budgeting
- Case Studies
Branded advertising campaigns
- Training topics
- Establishing online advertising campaign (branded) objectives and budgets
- Determining customer demographics and advertising reach
- Selecting websites (reference to Alexa)
- Negotiating Space, positioning, views and click-throughs
- Designing online advertisements
- 1AB advert dimensions
- Analytical tools
- Google Adwords, Facebook Ads, MS Excel budgeting
- Case Studies

12:30-13:30 Lunch Break
13:30-14:30 FREE PROMOTION USING DIRECTORIES & PRESS RELEASES
(1.00) - Training topics

- Writing and optimising your directory listings text

- Getting listed in directories

- Writing and optimising article & press release text

- Getting published

- Comment spamming on authoritative sites (CNN, BBC, Financial Times, etc)
- Analytical Tools

- Reviewing Google search results

- Using Google search to find directories

- DMOZ directory listing

- Link checking / tracking using Altavista, Backlist Watch and other tools
- Case Studies
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14:30-15:30 SOCIAL MEDIA & WEB 2.0 PROMOTIONS & LISTING
(1.00) - Training topics
- What is social media? Sites (Facebook, LinkedIn, Google+, Pinterest) and Likes
(Digg, Google Like)

- Setting up a company or individual Page on Facebook
- Setting up a company or individual page on Google+
- Setting up a company or individual page on LinkedIn
- Using Pinterest and Picasa
- Setting up a blog on Blogger

- Analytical tools
- We will use each site mentioned above to demonstrate the process

- Case Studies

15:30 - 15:45 Coffee Break
15:45-16:45 SOCIAL MEDIA & WEB 2.0 PROMOTIONS & LISTING
(1.00) - Using and installing Google Feedburner
- Using Digg

- Using Twitter
- Using Slideshare
- Analytical tools
- Use each site mentioned above to demonstrate the process
Case Studies
16:45-17:15 Conclusion and final review

(0.50)

>uvoAIKA kaBapn didpKela 7 WPEG
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